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St. PETER’S INSTITUTE OF HIGHER EDUCATION AND RESEARCH 

UNDER GRADUATE REGULATIONS UNDER CHOICE BASED CREDIT SYSTEM 

(with Effective from the Academic Year 2023-2024 and onwards) 

REGULATIONS (2023) 

The following regulations are effective from the academic year 2023-2024 and are applicable to candidates 

admitted to Undergraduate (UG) degree programmes in the Faculty of Arts, Science, Commerce, Management and 

Humanities, St. Peter’s Institute of Higher Education and Research (SPIHER). 

1. PROGRAMMES OFFERED 

1.1 UG Programmes Offered 

1.2 A candidate may undergo a programme in any one of the undergraduate programmes approved by the 

SPIHER as given below. 

 

S. No. Programme Discipline 

1.  BA Economics 

2.  BA English 

3.  BA  Political Science 

4.  BA Tamil 

5.  BBA Business Administration 

6.  BCA Computer Applications  

7.  BCA Artificial Intelligence and Machine Learning 

8.  BCA Data Science 

9.  BCA Emerging Technologies and Data Science 

10.  B.Com. Commerce 

11.  B.Com.  Accounting and Finance 

12.  B.Com. Bank Management 

13.  B.Com. Computer Applications 

14.  B.Com.  Corporate Secretaryship 

15.  B.Sc. Biochemistry 

16.  B.Sc. Biotechnology 

17.  B.Sc. Chemistry 

18.  B.Sc. Computer Science 

19.  B.Sc. Information Technology and Cyber Security 

20.  B.Sc. Mathematics 

21.  B.Sc. Microbiology 

22.  B.Sc. Physics 

23.  B.Sc. Visual Communication 

24.  B.Sc. Animation 

25.  B.Sc. Game Art 

26.  B.Sc. Game Design 

27.  B.Sc. Visual Production 

28.  B.Sc. Visual Effects 

29.  B.Sc. Visual Media Communication 



 

 1.3 Duration of the Programme 

1.3.1 The minimum and maximum period for the completion of the Undergraduate degree with multiple entry 

and exit option are given below. 

Programmes Year of Study Minimum No. of 

Semesters 

Maximum No. of 

Semesters 

BA. /BBA /BCA / 

B.Com./ B.Sc. 

I 2 4 

II 4 6 

III 6 8 

IV 8 10 

Each semester normally consists of 90 working days or 450 hours instructional hours of study. Examination shall be 

conducted at the end of every semester for the respective course 

2. MODE OF STUDY 

All programmes are offered under Full-time regular mode. Candidates admitted under Full-time should be present in 

the SPIHER during the complete working hours for curricular, co-curricular and extra-curricular activities assigned 

to them 

3. ELIGIBILITY FOR ADMISSION 

 

Eligibility for admission will be as per the criterion specified by the appropriate agencies of the Government of India.   

 Candidates who passed the Higher Secondary Examination (10 +2) [Academic or Vocational] conducted by the 

Government of Tamil Nadu or its equivalent in the relevant subjects as recognized by the Institute or any other 

equivalent Examination accepted by SPIHER thereto wherever prescribed are eligible for admission to 

undergraduate degree programme with multiple entry and exit option. 

 

4. CHOICE BASED CREDIT SYSTEM  

 

All the programmes are offered under Choice Based Credit System (CBCS) with a total credit of 160 for 4 year UG 

programme and multiple entry and exit system 

 

4.1 Credit 

 

Credit means the weightage given to each course by the experts of the Board of Studies concerned. Total credits 

offered are 160 as per the UGC guidelines for the 4 year UG programme 

 

5. STRUCTURE OF PROGRAMME 

 

5.1 MAJOR COURSES  

Major course consists of theory and practical of department domains for which examinations shall be conducted 

at the end of each semester. Students have to earn a minimum of required credits under major course.  



5.2 MINOR COURSES  

Minor Course consists of courses from disciplinary/ interdisciplinary and skill based courses and Students will 

have the option to choose the courses in each Semester. 

5.3 MULTI DISCIPLINARY COURSES (MDC)  

All UG students are required to undergo 3 introductory level courses relating to any of the broad disciplines. 

These courses are intended to broaden the intellectual experience and form part of liberal arts and Science 

education. The students have to study 3 Multidisciplinary courses and they have to earn a minimum of 09 credits 

5.4 SKILL ENHANCEMENT COURSES (SEC) 

These courses are aimed to impart practical skills, hands-on training, soft skills etc., to enhance the employability 

of students. Three skill enhancement courses are offered in the first, second and third semesters. The 

examination shall be conducted at the end of respective semester students have to earn a minimum of 09 credits 

in Skill Enhancement Courses. 

5.5 ABILITY ENHANCEMENT COURSE (AEC) 

There are four Ability Enhancement Courses offered during the first four semesters.  Two credits are awarded for 

each course and the examinations will be conducted at the end of the semester. Students have to earn a minimum 

of 08 credits in Ability Enhancement Courses. 

5.6 INTERNSHIP 

The students exiting the programme after 1st year or 2nd year must have completed four credits internship 

/apprenticeship during 1st year or 2nd year summer term. 

5.7 VALUE ADDED COURSES (VAC) 

The students will study three Value Added Courses in the first three semesters of their programme. Two credits 

are awarded for each course and the examinations will be conducted at the end of each semester.   

5.8 PROJECT WORK 

The candidates shall undertake the research project or dissertation in the seventh and eighth semester as Phase I 

& II. The project report should be submitted at the end of the 7th and 8th semester. Students have to earn a 

minimum of 12 credits in Research Project/Dissertation.   

If the candidate undertakes the project work outside the department the faculty concerned within the department 

shall be the Supervisor and the teacher/ scientist under whom the work is carried out will be the Co-Supervisor. 

The candidate shall bring the attendance certificate from the place where the project work carried out. 

Permission for project work in general will be given to innovative and industry related work. Such projects will 

be evaluated periodically. If the Project evaluation committee is satisfied with the progress of the project work, 

continuation for the project work will be given until the final assessment is made in the VII and VIII semester. In 

case, there is no tangible progress in a session, such project work will be terminated and the students have to do 

their project in their respective departments. 

HOD shall assign a project supervisor who shall monitor the student project works. A project assessing 

committee (PAC) shall be constituted with HOD and two senior faculty members of the department. The PAC 

shall announce the dates for the reviews and demonstration. The student shall make a presentation on the 



progress and demonstration of their project before the PAC in the presence of their supervisor on the scheduled 

dates. 

The candidate has to submit in consultation with his / her supervisor the title, objective and the action plan to the 

PAC on the first review for approval of the project. The student can initiate the project work only after obtaining 

the approval of PAC. 

Project work may be allotted to a group of 4 to 6 students as a group. In special cases, the number of students in 

a project group can exceed six, if it can be justified by the project supervisor and HoD, that the project work 

content is large enough. 

For project work, assessment is done on a continuous basis by 3 reviews for 40 marks and final viva voce carries 

60 Marks in each phase at the end of the semester. 

There shall be three project reviews (conducted during the pre-final semester and final semester) to be conducted 

by a review committee. The student shall make presentation on the progress made, before the committee. The 

head of the department shall constitute the review committee for each branch in consultation with dean. The 

members of the review committee will evaluate the progress of the project and award marks 

Max. Marks 

Project reviews (CIA) Marks Final Project Report (ESE) 

1 2 3 VIVA VOCE (Marks) 

5 15 20 60 

 

The total marks obtained in the three reviews, rounded to the nearest integer is the continuous internal 

assessment marks out of 40. There shall be a final viva-voce examination at the end of semester conducted by 

one internal examiner, one external examiner and the supervisor concerned. 

A student is expected to attend all the project reviews conducted by the institution on the scheduled dates. It is 

mandatory for every student to attend the reviews, even if they are working on a project in an industry based 

outside Chennai city. It is their duty to inform the organization about the project reviews and its importance, and 

get permission to attend the same. If a student does not attend any of the project reviews, he / she shall not be 

allowed for the successive reviews and thereby not allowed to appear for the final viva voce. 

The final project viva-voce examination shall carry 60 marks. Marks are awarded to each student of the project 

group based on the individual performance in the viva-voce examination.  The external examiner shall be 

appointed by the controller of examinations. The internal and external examiner will evaluate the project for 30 

Marks each. The project report shall carry a maximum of 100 marks. 

The candidate is expected to submit the project report as per the guidelines of the institution on or before the last 

day of submission. If a candidate fails to submit the project report on or before the specified deadline, he/she can 

be granted an extension of time up to a maximum limit of 5 days for the submission of project work, by the head 

of the department. 

If he/she fails to submit the project report, even beyond the extended time, then he/she is deemed to have failed 

in the project work and shall register for the same in the subsequent semester and re-do the project after 

obtaining permission from the HoD and Dean. 

5.9 ONLINE COURSES 

The department shall approve the list of online courses offered by approved external agencies such as 

SWAYAM / NPTEL / MOOC. While listing the courses, the department shall consider the following points: 



a. The course evaluation is carried out by the same external agency 

b. Equivalent grading mechanism to be arrived at by the department 

A student can register up to a maximum of 32 credits (total) as online courses during the entire programme of 

study. These shall be treated as Elective courses (programme elective or open elective). Students may be allowed 

to register for one course per semester. The student shall produce a Pass Certificate from the respective agencies. 

The credits(s) earned by the students will be transferred to the concerned course in the Grade Sheet. 

5.10 INTERNSHIP / INDUSTRIAL TRAINING  

Every student is required to undergo Industrial Visits during every semester of the Programme. HoDs shall take 

efforts to send the students to industrial visits in every semester.     

Every student will have to undergo Internship / Industrial training for a Minimum period of 2 weeks during the  

summer term at the end of 1st and 2nd year.. 

 This could be internship in an industry approved by the  Dean or Professional Enrichment courses (like 

attending Summer Schools, Winter Schools, Workshops) offered on Campus or in Registered Off Campus 

recognised Training Centres approved by the  Dean for a minimum period of 2 weeks. 

A report on Training undergone by the student, duly attested by the Coordinator concerned from the industry / 

Organization, in which the student has undergone training and the Head of the Department concerned, shall be 

submitted after the completion of training. The evaluation of report and viva voce examination can be computed 

as per norms for the End Semester examination. 

 5.11 NSS/ NCC/ YRC/SPORTS Training 

NSS/ YRC training is compulsory for all the Undergraduate students: 

 The activities will include Practical / Field activities / Extension lectures. The activities shall be beyond class 

hours. 

 The student participation shall be for a minimum period of 45 hours during the first / Second year. 

 The activities will be monitored by the respective faculty in charge. 



 Grades will be awarded on the basis of participation, attendance, performance and behavior. Grades shall be 

entered in the Grade statement as given below: 

 

Very Good, Good, Satisfactory and Unsatisfactory 

 If a student gets an unsatisfactory Grade, he/she has to repeat the above activity in the subsequent years, along 

with the first year students. 

 The Grades awarded by the Faculty in-charge shall be entered in the Third Year (Sixth Semester)  Grade Sheet. 

 

5.12 Credit Distribution 

S. No. Category 3-year UG 4-year UG 

1 Major Core Courses 60 80 

2 Minor Stream Courses 24 32 

3 Multidisciplinary Courses 9 9 

4 Ability Enhancement Courses (AEC) 8 8 

5 Skill Enhancement Courses (SEC) 9 9 

6 Value Added Courses  6 6 

7 Summer Internship 4 4 

8 Research Project/Dissertation - 12 

  Total 120 160 

 

6. MEDIUM OF INSTRUCTION 

 The medium of instruction, examinations and project report will be in English Language throughout the Programme 

except BA Tamil. The courses offered under Language (Tamil / Malayalam / Telgu / Hindi / French etc) will be 

taught in the respective language only. 

 

7. MAXIMUM MARKS 

 All the theory and practical courses shall carry a maximum of 100 marks, out of which 40 marks is awarded for 

Continuous Internal Assessment (CIA) and 60 marks for End Semester Examination (ESE). 

8. REQUIREMENTS FOR COMPLETION OF A SEMESTER 

 

 A candidate who has fulfilled the following conditions shall be deemed to have satisfied the requirement for 

completion of a semester. 

 He / She secures not less than 75% of overall attendance in that semester. 

 Candidates who do not have the requisite attendance for the semester will not be permitted to write the semester  

Examinations. 

 A maximum of 10% shall be allowed under On Duty (OD) / Medical leave category. 

 



9. VARIOUS POSITIONS IN A DEPARTMENT 

 

9.1 DEAN 

 

All Arts, Science, Commerce, Management and Humanities Departments are headed by a Dean. The Dean is 

responsible for all activities taking place in coordination with all department heads and all faculty members 

belonging to them. The Dean makes a review of all the academic activities of faculty members, students and research 

on a regular time interval and takes steps to improve the morale of all Faculty and Students. 

 9.2 HEAD OF THE DEPARTMENT 

 

Each department offering various UG and PG programmes is headed by a Head of the Department (HoD). The HoD 

is responsible for allotting courses to each faculty member uniformly in consultation with other HoD’s and Deans. 

The HoD is responsible for streamlined teaching of courses to students, improvement and assessment of teaching 

quality within the department on a continuous basis, assessment of faculty members, transparent conduct of 

continuous internal assessment tests, interacting with parents, ensuring that all academic and non-academic activities 

of Faculty and students are monitored and steps taken for their improvement. 

 9.3 FACULTY ADVISOR 

To help the students in planning their courses of study and to render general advice regarding either the academic 

programme or any other activity, the Head of the Department concerned, will assign every year, a certain number of 

students from the first year to a faculty member who will be called as Faculty Advisor. The set of students thus 

assigned will continue to be under the guidance of this Faculty Advisor till they complete the programme or replaced 

by the HoD. The Faculty Advisor gets information about the syllabus coverage by the faculty members, requirements 

of the students academically and otherwise, attendance and progress of the students from the respective faculty 

advisors. The Faculty Advisor also informs the students about the academic schedule including the dates of 

assessments and syllabus coverage for each assessment, weightage for each assessment, their continuous internal 

assessment marks and attendance percentage details before the commencement of end semester examinations. 

 9.4 FACULTY MENTOR 

To help students in planning their courses of study and for general advice on the academic programme and personal 

counselling, the HoD shall allot 20 students to a faculty who will function as a faculty mentor throughout their period 

of study. Faculty mentor shall advise the students and monitor their behaviour and academic performance. Problems 

if any shall be counselled by them periodically. The faculty mentor is also responsible to inform the parents of their 

mentee’s progress. The faculty mentor shall display the cumulative attendance particulars of his/her mentees 

periodically (once in four weeks) on the notice board to know their attendance status and satisfies the requirements to 

appear for the End Semester Examination. 

 9.5 COURSE COORDINATOR FOR COMMON COURSE  

 

Each common theory course offered to more than one class or branch or group of branches, shall have a “course 

coordinator”. The course coordinator will be nominated by the dean in consultation with respective head of the 

department. The course coordinator will be normally a senior staff who is one among the teachers teaching the 

course. 

The “Course Coordinator” shall meet the teachers handling the course, as often as possible and ensure 

 A common teaching methodology is followed for the course. 

 The study materials are prepared by the staff members and communicated to the students periodically. 

 The involvement of students in course based projects and assignments. 



 To prepare common question paper for continuous internal assessment tests. 

 For uniform evaluation of continuous internal assessments answer sheets by arriving at a common scheme of 

evaluation. 

The course coordinator is responsible for evaluating the performance of the students in the continuous internal 

assessments and end semester examinations and analyse them to find suitable methodologies for improvement in the 

performance. The analysis should be submitted to the HoD and Dean for suitable action. 

10. CLASS COMMITTEE 

a) Constitution of the Class Committee 

For every class, a class committee shall be constituted by the Heads of Department, as given below: 

Chairman A faculty member not teaching that particular class 

Members  Faculty of all the courses of study 

 Four student members from the class to be nominated by the HoD 

b) Functions of the Class Committee 

(i) The class committee shall meet thrice during the semester. The first meeting will be held within two weeks from the 

date of commencement of the semester in which the nature of the broad assessment procedure for the different 

courses will be discussed. The second and third meetings will be held six weeks and ten weeks respectively from the 

commencement of a semester to meaningfully interact and express opinions and suggestions to improve the 

effectiveness of teaching - learning process and analyze the performance of the students in the assessments. The 

chairperson of the class committee should send the minutes of the class committee meetings to the Dean through the 

Head of the Department, immediately after the meetings is over. 

(ii) During the first meeting of the class committee, all the faculty members shall give their course plan to the class 

committee chairperson/chairman for approval and uploading into the ERP. 

(iii)  Any  innovation in any course plan not agreed by the class committee or the HoD will be referred to the Dean for 

approval. 

 

11. COURSE PLAN AND DELIVERY   

a) The course plan  will have details of the overview of the course, course objectives, course outcome, course teaching 

and learning activities and course assessment methods and policy on compensation assessment. 

b) Each course will have tailor-made assessment models viz. group tasks, assignments, report on field visit, quizzes, 

open book tests, laboratory exercises, mini-project and end of session summative assessment etc. The course plan 

will also have details of information on study materials. 

c) The number of assessments for a course shall range from 4 to 6. 

d) Every course should have a final assessment (End Semester) on the entire syllabus with 60% weightage. 

e) The course plan shall be approved by the Class Committee (CC) chairperson/chairman and the HoD of the 

Department offering the course.  

f)  The Course plans for all courses offered by the Institute will be available in the website for reference. 

g) ATTENDANCE 

 

All courses should have a common attendance policy: 

a) At least 75% attendance in each course is mandatory. 



b) A maximum of 10% shall be allowed under On Duty (OD) / Medical leave category. 

c) Students with less than 65% of attendance shall be prevented from writing the End Semester Examination.. 

 

12. ASSESSMENT PROCEDURE 

 

Each Course shall have assessments done according to the Course Plan drawn by the faculty who handles the course. The 

assessments of a course will depend on the needed course learning outcomes. 

There will be a Continuous Internal Assessment Tests and End Semester Examination for both theory and practical 

courses of all programmes. 

(i) Theory / practical / projects courses 

Continuous Internal Assessment (CIA)  : 40 % Marks 

End Semester Exams (ESE)    : 60 % Marks 

12.1   CONTINUOUS INTERNAL ASSESSMENT (CIA) 

(a) Theory Courses 

 There will be a minimum of Three continuous assessment tests (Assessment Test 1,2 and a Model Exam), 

for each theory course.  

Distribution of  Continuous  Internal Assessment  (CIA) marks for a theory course 

Evaluation 

Component 

Syllabus coverage Duration of the 

Exam 

Maximum marks 

CIA-1 First 1.5 Units  of 

the syllabus 

1 ½ Hours 25 Marks 

(30% weightage for 

each CIA 1 & CIA 2 

and 40% for Model 

Exam) 7.5 / 7.5 / 10 

Marks 

CIA-2 Second 1.5 Units  

of the syllabus 

1 ½ Hours 

Model Exam Full syllabus 2 Hours 

Assignment / Mini 

Project (or) Group 

Presentation 

Two written assignments for each course /  

Written quiz (or) Presentation of a written 

Report (or) Case study / Multiple Choice 

Objective Type Test  

         Or 

Technical Project involving not more than 

3 students (or) any other Group 

Presentation related to the course. 

10 Marks 

Attendance 75% and above 5 Marks 

 The continuous assessment marks obtained by the candidate in the first appearance shall be retained, 

considered and valid for all subsequent attempts, till the candidate secures a pass. 

Pattern of CIA/ Model Exam Question Paper 

(b) Practical Courses 

S. No. Category Maximum Marks 

01 Attendance (75% and above) 05 

01 Observation work  20 

02 Model Examination 15 

Total 40 



 For practical courses, the student will be evaluated on a continuous basis for 20 Marks (which will include 

performing all experiments, submitting observation and record note book in scheduled format and time), 

15 marks for model exam at the end of the semester and 5 marks for attendance in the course. 

 For practical courses, if a student has been absent for some practical classes or has performed poorly, then 

the student will have to get permission from the lab in-charge and year coordinator to do the experiments, 

so that he/she meets all the requirements for the course and thereby allowed to appear for model and end 

semester practical exams. 

 If a student has not done all the experiments assigned for that lab, before the scheduled date will not be 

allowed to appear for the model and end semester practical exam. Such students will have to register the 

course again by doing all the experiments in the next semester when the course is offered. 

 

 Pattern of Question Paper (Theory) for CIA 1 and 2  

 Theory 

Particulars Remarks 

Maximum Marks 50 Marks 

Duration 1 ½ Hours 

Part – A Short Answers (10x2=20) 

Part – B  Essay Type Answers (2x15=30) 

 

 Pattern of Question Paper (Theory) for Model  

Particulars Remarks 

Maximum Marks 60 Marks 

Duration 2 Hours 

Part – A Short Answers (10x2=20) 

Part – B  Medium Answers (Either or type) (5x8=40) 

 

12.2 END SEMESTER EXAMINATIONS (ESE) 

 

 The end semester examinations shall be conducted at the end of the odd  and even semester of the 

Academic year. 

 End semester examinations will be conducted for a maximum of 100 marks. The marks secured in end 

semester exams will be converted to 60 marks. 

 The evaluation of training will be made by a three member committee constituted by Head of the 

Department in consultation with Faculty Advisor and respective Training Coordinator. A presentation 

should be made by the student before the Committee, based on the Industrial Training or Professional 

Enrichment undergone. 

 

 Pattern of Question Paper (Theory) for ESE  

Particulars Remarks 

Maximum Marks 60 Marks 

Duration 2 Hours 



Part – A Short Answers (10 x 2=20) 

Part – B  Medium Answers (Either or type) (5 x 8=40) 

 

13. PURSUING COURSES IN OTHER INDIAN INSTITUTIONS AND ABROAD 

 A student can be selected, to get Professional Exposure in his/her area of Expertise in any Reputed Research 

Organization or Educational Institution of repute or any Universities in India and abroad. 

 This is possible only with the List of Research Organizations, Educational Institutions in India and abroad 

approved by the Academic Council. 

 The student can have the option of spending not more than three to Six months in the Final year or Pre- final 

year of his/her Degree. During this period, the student can do his/her Project work or register for courses which 

will be approved by the Class Committee and Dean,  under the Guidance of a Project Supervisor who is 

employed in the Organization and Co-guided by a staff member from our Institution.  

 Credit Transfer can be done by the CoE on submission of certificate through the HoD and Dean within 15 days. 

 The students who undergo training outside the Institution (either in India or Abroad) is expected to abide by all 

Rules and Regulations to be followed as per Indian and the respective Country Laws, and also should take care 

of Financial, Travel and Accommodation expenses. 

 

14. PASSING REQUIREMENTS 

 A candidate should secure not less than 40% of total marks (Minimum 40% of the grand total of CIA marks and 

ESE marks put together) prescribed for the courses, subject to securing a minimum of 40% marks out of 

maximum mark in End Semester Exams (ESE). Then he/she shall be declared to have passed in the examination. 

 If a candidate fails to secure a pass in a particular course, it is mandatory that he/she shall register and reappear 

for the examination in that course during the next semester when examination is conducted in that course. It is 

mandatory that he/she should continue to register and reappear for the examination till he/she secures a pass. 

 

15. REVALUATION OF ANSWER SCRIPTS 

 A candidate can apply for revaluation of his/her End semester examination answer Scripts in a theory course, 

immediately after the declaration of results, on payment of a prescribed fee along with application to the Controller 

of Examinations through the Head of the Department. The Controller of Examination will arrange for the revaluation 

and the result will be intimated to the candidate concerned through the Head of the Department. Revaluation is not 

permitted for practical courses and for project work. 

16.  WITHDRAWAL FROM EXAMINATIONS  

 A candidate may, for valid reasons, (medically unfit / unexpected family situations) be granted permission to 

withdraw from appearing for the examination in any course or courses in any one of the semester examination 

during the entire duration of the degree programme. 

 Withdrawal application shall be valid only if the candidate is otherwise normally eligible (if he/she satisfies 

Attendance requirements and should not be involved in Disciplinary issues or Malpractice in Exams) to write the 

examination and if it is made within FIVE days before the commencement of the examination in that course or 



courses and also recommended by the Dean  through HoD. 

 Notwithstanding the requirement of mandatory FIVE days notice, applications for withdrawal for special cases 

under extraordinary conditions will be considered based on the merit of the case. 

 Withdrawal shall not be considered as an appearance for deciding the eligibility of a candidate for the purpose of 

Classification of Degree. 

 Withdrawal is NOT permitted for arrears examinations of the previous semesters. 

 

17.  AUTHORIZED BREAK OF STUDY 

 

 This shall be granted by the Institution, only once during the full duration of study, for valid reasons for a 

maximum of one year during the entire period of study of the degree programme. 

 A candidate is normally not permitted to temporarily break the period of study. However, if a candidate would 

like to discontinue the programme temporarily in the  middle  of  duration  of  study  for  valid  reasons  (such  as  

accident  or hospitalization due to prolonged ill health), he / she shall apply through the Dean in advance (Not 

later than the Reopening day of that semester) through the Head of the Department stating the reasons. He /She 

should also mention clearly, the Joining date and Semester for Continuation of Studies after completion of break 

of Study. In such cases, he/she will attend classes along with the Junior Batches. A student who availed break of 

study has to rejoin only in the same semester from where he/she left. 

 The total period for completion of the programme shall not exceed more than 10 consecutive semesters from the 

time of commencement of the course irrespective of the period of break of study in order that he / she may be 

eligible for the award of the degree. 

 If any student is  not  allowed  to  appear  for  End Semester  Examinations  for  not  satisfying Academic 

requirements and Disciplinary reasons, (Except due to Lack of Attendance),  the period  spent in that semester 

shall NOT be considered as permitted ‘Break of Study’ and is NOT applicable for Authorized Break of Study. 

 In extraordinary situations, a candidate may apply for additional break of study not exceeding another one 

Semester by paying prescribed fee for break of study. Such extended break of study shall be counted for the 

purpose of classification of First Class Degree. 

 If the candidate has not reported back to the department, even after the extended Break of Study, the name of the 

candidate shall be deleted permanently from the institution enrolment. Such candidates are not entitled to seek 

readmission under any circumstances. 

18.  AWARD OF DEGREE 

 

All assessments of a course will be done on absolute marks basis. However, for the purpose of reporting the 

performance of a candidate, letter grades, each carrying certain number of points, will be awarded as per the range of 

total marks (out of 100) obtained by the candidate in each course as detailed below: 

RANGE OF MARKS FOR GRADES 

Range of Marks Letter Grade Grade Point 

90 -100 O 10 

80 – 89 A+ 9 

70 – 79 A 8 



60 – 69 B+ 7 

50 – 59 B 6 

40 - 49 C 5 

00-39 (Reappear) F 0 

ABSENT AAA 0 

Withdrawal W 0 

Authorised Break of Study ABS 0 

 

   

18.1 CUMULATIVE GRADE POINT AVERAGE CALCULATION 

 

The CGPA calculation on a 10 Point scale is used to describe the overall performance of a student in all courses from 

first semester to the last semester. RA, AAA and W grades will be excluded for calculating GPA and CGPA. 

 

N  n 

∑i Ci GPi  ∑i Ci GPi 

GPA=  i=1  CGPA =   i=1  

∑i Ci  ∑i Ci 

 

Where 

Ci – Credits for the course 

GPi – Grade Point for the course 

                i     – Sum of all courses successfully cleared during all the semesters 

               n     - Number of all courses successfully cleared during the particular 

                         semester in the case of GPA and during all the semesters in the   

                        case of CGPA 

 

18.2 GRADE SHEET 

 

After revaluation results are declared in each semester, Grade Sheets will be issued to each student. At the end of 

programme a consolidated grade sheet also will be issued to each student. The grade sheet and consolidated grade 

sheet will contain the following details: 

 The programme and degree in which the candidate has studied 

 The list of courses enrolled during the semester and the grade secured 

 The Grade Point Average (GPA) for the semester. 

 

18.3 CLASSIFICATION OF DEGREE AWARDED 

Final Degree is awarded based on the following 

Range of CGPA Classification of Degree 

≥ 7.50  First Class with Distinction 



≥ 6.00 <7.50 First Class 

≥ 5.00 < 6.0 Second Class 

 ≥4 .00 < 5.0 Third Class 

 

Minimum requirements for award of Degree: A student should have obtained a minimum of 4.0 CGPA. 

1. A candidate who qualifies for the award of the Degree having passed the examination in all the courses of all the 

8 semesters in his/her first appearance within a maximum of 10 consecutive securing a overall CGPA of not less 

than 7.5 (Calculated from 1st semester) shall be declared to have passed the examination in First Class with 

Distinction. Authorized Break of Study vide Clause 17, will be considered as an Appearance for Examinations, 

for award of First Class with Distinction. Withdrawal shall not be considered as an appearance for deciding the 

eligibility of a candidate for First Class with Distinction 

2. A candidate who qualifies for the award of the Degree having passed the examination in all the courses of all the 

8 semesters within a maximum period of 10 consecutive semesters after his/her commencement of study 

securing a overall CGPA of not less than 6.0 (Calculated from 1st semester), shall be declared to have passed the 

examination in First Class. Authorized break of study vide Clause 17 (if availed of) or prevention from writing 

End semester examination due to lack of attendance will not be considered as Appearance in Examinations. For 

award of First class, the extra number of semesters than can be provided (in addition to four years for Normal 

UG programme) will be equal to the Number of semesters availed for Authorized Break of Study or Lack of 

Attendance. Withdrawal shall not be considered as an appearance for deciding the eligibility of a candidate for 

First Class. 

3. All other candidates who qualify for the award of the Degree having passed the examination in all the courses of 

all the 8 semesters within a maximum period of 10 consecutive after his/her commencement of study securing a 

overall CGPA of not less than 5.0, (Calculated from 1st semester) shall be declared to have passed the 

examination in Second Class.  

 

4. All other candidates who qualify for the award of the Degree having passed the examination in all the courses of 

all the 8 semesters within a maximum period of 10 consecutive semesters after his/her commencement of study 

securing a overall CGPA of not less than 4.0, (Calculated from 1st semester) shall be declared to have passed the 

examination in Third Class. 

 

5. A candidate who is absent in semester examination in a course/project work after having registered for the same, 

shall be considered to have appeared in that examination for the purpose of classification. 

 

18.4   ELIGIBILITY FOR THE AWARD OF DEGREE 

 

A student shall be declared to be eligible for the award of the Certificate / Diploma / UG Degree / UG Honours 

degree, provided the student has successfully completed all the requirements of the programme, and has passed all 

the prescribed examinations in all the I/II/III/IV year respectively within the maximum period specified in clause 

1.3. 

i) Successfully gained the required number of total credits as specified in the curriculum corresponding to 

his/her programme within the stipulated time. 

ii) Successfully completed the programme requirements and has passed all the courses prescribed in all the 

semesters within a maximum period of 5 years  reckoned from the commencement of the first semester to 

which the candidate was admitted. 

iii) Successfully completed any additional courses prescribed by the Institution. 

iv) has earned a CGPA of not less than 4 



v) has no dues to the Institution, Library, Hostels, etc., 

vi) has no disciplinary action pending against him / her. 

 

19. SUPPLEMENTARY EXAMINATION  

 Supplementary examination will be conducted only for the final semester students within 10 days from the date of 

publication of results for students who have failed in two theory course. Only such students shall apply with the 

prescribed fee to the Controller of Examinations within the stipulated time. 

 

20. RANKING 

 A candidate who qualifies for the UG degree programme passing all the examinations in the first attempt, within the 

minimum period prescribed for the programme of study from semester I through semester VI/VIII to the programme 

shall be eligible for ranking. Such ranking will be confirmed to 10 percent of the total number of candidates qualified 

in that particular programme of study subject to a maximum of 10 ranks. 

 

21. DISCIPLINE 

 Every student is required to observe disciplined and decorous behaviour both inside and outside the Institution and 

not to indulge in any activity which will tend to bring down the prestige of the Institution. If a student indulges in 

malpractice in any of the end semester theory / practical examination, continuous assessment examinations he/she 

shall will be liable for disciplinary action as prescribed by the SPIHER from time to time. 

22.      REVISION OF REGULATION AND CURRICULUM  

 

St. Peter’s Institute of Higher Education and Research may from time-to-time revise, amend or change the 

Regulations, Scheme of Examinations and Syllabi if found necessary. 

 

23.  MULTIPLE ENTRY AND EXIT 

 

The students are allowed to exit the programme after I or II or III or IV year with Undergraduate Certificate, 

Undergraduate Diploma, Undergraduate Degree and Undergraduate with Honours / Honours (Research) respectively 

as per the regulations of NEP 2020, Government of India. Similarly, the students from other institutions can join 

SPIHER institution in the 3rd or 5th or 7th semester with an appropriate Undergraduate Certificate or Undergraduate 

Diploma or Undergraduate Degree Certificates respectively. 

 

24. ACADEMIC BANK OF CREDITS (ABC) 

 

All the students who admitted in any one of the above programmes are mandatory to register in the Academic Bank 

of Credits (ABC) portal provided by the Ministry of Education (MoE), Government of India.  

 

 

***** 

 

 

 

 



 
 

S. No. Category 3-year UG 4-Year UG 

1.  Major Core Courses 60 80 

2.  Minor Stream Courses 24 32 

3.  Multidisciplinary Courses 09 09 

4.  Ability Enhancement Courses (AEC) 08 08 

5.  Skill Enhancement Courses (SEC) 09 09 

6.  Value Added Courses  06 06 

7.  Summer Internship 02 02 

8.  Research Project/Dissertation - 12 

Total 120 160 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 



I SEMESTER 
 

Course 

Code 

Course Title Hours/Week Credit Marks 

 

L 

 

T 

 

P CIA ESE Total 

23CC101 Major Core-1 Financial Accounting  

 

4 0 0 4 40 60 100 

23CC102  Major Core-2 Principles and 

Practice of Management 

4 0 0 3 40 60 100 

23CC103 Minor Stream-1 Business 

Communication 

4 0 0 3 40 60 100 

23EO122 Minor Stream-2 Indian Economic 

Development 

4 0 0 3 40 60 100 

 

 

Multidisciplinary Course-1 

(Choose any 1 out of 3) 

3 0 0 3 40 60 100 

23MA125 1. Statistics I  

23CA126 2. Computer Applications in Business 

23BA121 3. Investment Management 

23TA121/ 

23TE121/ 

23HI121/ 

23FR121 

Ability Enhancement course L1-

Tamil – I/ Telugu-I/Hindi-I/French-I 

3 0 0 2 40 60 100 

23EN123 Ability Enhancement course E1-

English-I 

3 0 0 2 40 60 100 

Total 25 0 0 20 280 420 700 

 
 
 
 

 
 
 
 



 

 
II Semester 

 

Course 

Code 

Course Title Hours/Week Credit Marks 

L T P CIA ESE Total 

 23CC111 Major Core-3 Advanced Financial 

Accounting 

5 0 0 4 40 60 100 

23CC112 Minor Stream-3 Corporate Finance 4 1 0 4 40 60 100 

23CC113 Minor Stream-4 Principles of Marketing 4 0 0 3 40 60 100 

 

 

Multidisciplinary Course-2 (Choose 

any 1 out of 3) 

3 0 0 3 40 60 100 

23MA135 1. Statistics II  

23EO121 2. Indian Economics 

23BA111  3. Organizational Behaviour 

23TA131/ 

23TE131/ 

23HI131/ 

23FR131 

Ability Enhancement course L2-Tamil-

II/ Telugu-II/Hindi-II/French-II 

3 0 0 2 40 60 100 

23EN133 Ability Enhancement course E2 

English -II 

3 0 0 2 40 60 100 

 

23CC170 

23CC171 

Value Added Course -1 (Choose any 1) 

1. International Taxation 

2. Corporate tax planning 

2 0 0 2 40 60 100 

Total 24 1 0 20 280 420 700 

 



III Semester 
 

Course 

Code 

Course Title L T P Credit Marks 

CIA ESE Total 

23CC204 Major Core-4 Cyber Crimes and Laws 5 0   0 4 40 60 100 

23CC205 Major Core-5: Corporate Accounting 5 1 0 4 40 60 100 

23CC245 Minor Stream- Digital Marketing 5 0 0 4 40 60 100 

 

23CC280 

Skill Enhancement Course-1  

Leadership & Team management 

 

3 0 0 3 40 60 100 

 

23BA234 

Multidisciplinary Course-3  

 Risk Management 

4 0 0 3 40 60 100 

 

23CC271 

 

Value Added Course -2  

Fundamentals of Insurance 

2 0 0 2 40 60 100 

Total 24 1 0 20 240 360 600 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



IV Semester 
 

Course 

Code 

Course Title L T P Credit Marks 

CIA ESE Total 

 23CC206 Major Core-6 Banking Law and Practice 5 0 0 4 40 60 100 

23CC207 Major Core-7 Advanced Corporate Accounting 5 1 0 4 40 60 100 

23CC208 Major Core-8 Securities Law 5 0 0 4 40 60 100 

23CC246 Minor Stream-6 Fundamentals of Investments 3 0 0 3 40 60 100 

 

23CC281 

Skill Enhancement Course-2  

Logistics Management 

3 0 0 3 40 60 100 

23CC210 Internship-1 0 0 3 2 - 100 100 

Total 21 1 3 20 200 400 600 
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23CC101 

 

FINANCIAL 

ACCOUNTING  

L T P C TOTAL MARKS 

4 0 0 4 100 

PREREQUISITES: 

COURSE OBJECTIVES: FINANCIAL ACCOUNTING 

The main objectives of this course are to: 

1 To understand the basic accounting concepts and standards.  

2 To develop students' proficiency in the accounting process. 

3 To familiarize with the accounting treatment of depreciation.  

4 To learn the methods of calculating profit for single entry system.  

5 To develop students' proficiency in preparing final accounts for sole proprietors and partnership 

firms, ensuring accurate financial reporting and presentation of business performance. 

  

UNIT 1: Introduction to Accounting: 12 

Theoretical Framework Meaning and Scope of Accounting; Accounting Concepts; Accounting 

Principles, Conventions and Standards - Concepts, Objectives, Benefits; Accounting Policies; 

Accounting as a Measurement Discipline - Valuation Principles, Accounting Estimates  

UNIT 2: Accounting Process 12 

Accounting Process Documents & Books of Accounts- Invoice, Vouchers, Debit & Credit Notes, Day 

books, Journals, Ledgers and Trial Balance; Capital and Revenue- Expenditures and Receipts; 

Contingent Assets and Contingent Liabilities; Rectification of Errors  

UNIT 3: Bank Reconciliation Statement and Accounts  12 

Bank Reconciliation Statement Meaning; Causes of difference between Bank Book Balance and Balance 

as per Bank Pass Book /Bank Statement; Need of Bank Reconciliation Statement; Procedure for 

Preparation of Bank Reconciliation Statement  

UNIT 4: Calculation of depreciation under different methods  12 

Depreciation Accounting Brief of various Methods; Computation and Accounting Treatment of 

Depreciation (Straight line and Diminishing Balance Method); Change in Depreciation Methods  

UNIT 5: Preparation of Final Accounts 12 

Preparation of Final Accounts for Sole Proprietors Preparation of Profit & Loss Account; Balance Sheet - 

Partnership Accounts Goodwill- Nature of Goodwill and Factors Affecting Goodwill; Methods of 
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Valuation- Average Profit, Super Profit and Capitalization Methods; Treatment of Goodwill; Final 

Accounts of Partnership Firms- Admission of a Partner, Retirement/Death of a Partner, Dissolution of a 

Partnership Firm; Joint Venture and Consignment Account -Computerized accounting environment Basic 

Utility of SAP, TALLY, ERP 

60 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: Gain a comprehensive understanding of the theoretical framework of accounting 

CO2: To acquire proficiency in the accounting process, documentation, and record-keeping. 

CO3: Remember the concept of rectification of errors and Bank reconciliation statements 

CO4: Analyse the various methods of providing depreciation 

CO5: To develop proficiency in preparing final accounts for sole proprietors and partnership firms, 

including profit & loss account and balance sheet 

TEXT BOOKS 

1. S. P. Jain and K. L. Narang Financial Accounting- I, Kalyani Publishers, New Delhi.  

2. S.N. Maheshwari, Financial Accounting, Vikas Publications, Noida.  

3. Shukla Grewal and Gupta, “Advanced Accounts”, volume 1, S.Chand and Sons, New Delhi.   

4.  Radhaswamy and R.L. Gupta: Advanced Accounting, Sultan Chand, New Delhi.  

REFERENCES  

1. Dr. Arulanandan and Raman: Advanced Accountancy, Himalaya Publications, Mumbai.  

2. Tulsian , Advanced Accounting, Tata McGraw Hills, Noida.  

3. Charumathi and Vinayagam, Financial Accounting, S.Chand and Sons, New Delhi.  

WEB REFERENCES 

1. https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1 

2. https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

3. https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

 

 

CO’s-PO’s & PSO’s MAPPING 
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 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 15 10 15 15 13 11 10 10 15 10 10 

AVERAGE 3 2 3 3 2.6 2.2 2 2 3 2 2 

 

1 - low, 2 - medium, 3 - high,  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

4 
 

 

23CC102 

 

PRINCIPLES AND 

PRACTICE OF 

MANAGEMENT 

L T P C TOTAL MARKS 

3 0 0 3 100 

PREREQUISITES: 

COURSE OBJECTIVES: FINANCIAL ACCOUNTING - I 

The main objectives of this course are to: 

1 To understand the basic management concepts and functions 

2 To understand different management school of thoughts 

3 To know the various techniques of planning and decision making To familiarize with the 

concepts of organization structure 

4 To gain knowledge about the various components of direction & motivation 

5 To enable the students in understanding the control & Coordination techniques of management 

  

UNIT 1: Introduction  09 

Definition, Functions, Process, Scope and Significance of Management. Nature of Management, 

Managerial Roles, Managerial Skills and Activities, Difference between Management and 

Administration. Significance of Values and Ethics in Management. 

UNIT 2: Management School of Thoughts 09 

Evolution of Management Thought, Approaches of Management Thought, Functions 

of Management. 

UNIT 3: Planning & Organization  09 

Planning and Organizing Nature, Scope, Objective and Significance of Planning, 

Elements and Steps of Planning, Decision Making Organizing Principles, Span of 

Control, Line and Staff Relationship, Authority, Delegation and Decentralization. 

Effective Organizing, Organizational Structures, Formal and Informal Organizations, 

Staffing. 

UNIT 4: Direction & Motivation 09 

Directing Effective Directing, Supervision, Motivation, Different Theories of 

Motivation Maslow, Herzberg, Mc Clelland, Vroom, Porter and Lawler, Job 

Satisfaction. Concept of Leadership- Theories and Styles. Communication Process, 

Channels and Barriers, Effective Communication. 

UNIT 5: Control & Co-ordination  09 

Controlling and Coordinating- Elements of Managerial Control, Control Systems, 

Management Control Techniques, Effective Control Systems. Coordination Concept, 

Importance, Principles and Techniques of Coordination, Concept of Managerial 

Effectiveness. 
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45 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: 
Demonstrate the importance of principles of management. 

CO2: To understand the different Management thoughts 

CO3: Paraphrase the importance of planning and decision making in an organization. 

CO4: Enumerate the various methods of direction and motivation 

CO5: Demonstrate the notion of control and co-coordination in the management. 

TEXT BOOKS 

1. Gupta.C.B, -Principles of Management-L.M. Prasad, S.Chand& Sons Co. Ltd, New 

Delhi. 

2. L.M. Prasad, Principles and practice of Management, S.Chand&Sons Co. Ltd, New Delhi. 

3. DinkarPagare, Principles of Management, Sultan Chand & Sons Publications, New 

Delhi. 

4. P.C.Tripathi& P.N Reddy, Principles of Management. Tata McGraw, Hill, Noida. 

5. L.M. Prasad, Principles of Management, S.Chand&Sons Co. Ltd, New Delhi. 

REFERENCES  

1. Drucker, F. Peter, The Practice of Management., Harper colins Publisher 

2. Harold Koontz, Heinz Weirich, Essentials of Management, McGraw Hill, Sultan Chand 

and Sons, New Delhi. 

3. Grifffin, Management principles and applications, Cengage learning, India. 

WEB REFERENCES 

1. http://www.universityofcalicut.info/sy1/management 

2. https://www.managementstudyguide.com/manpower-planning.htm 

3. https://www.businessmanagementideas.com/notes/management- 

notes/coordination/coordination/21392 

 

 

 

 

 

 

 

http://www.universityofcalicut.info/sy1/management
http://www.managementstudyguide.com/manpower-planning.htm
http://www.businessmanagementideas.com/notes/management-
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CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 2 3 3 2 2 2 3 2 3 

CO2 
3 2 3 3 2 2 2 2 3 2 2 

CO3 3 2 2 3 2 2 2 1 3 2 2 

CO4 3 2 2 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 2 2 2 1 3 2 2 

TOTAL 15 10 12 15 11 10 10 8 15 10 11 

AVERAGE 3 2 2.4 3 2.2 2 2 1.6 3 2 2.2 

 

1 - low, 2 - medium, 3 - high, 
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23CC103 

 

BUSINESS 

COMMUNICATION 

L T P C TOTAL MARKS 

3 0 0 3 100 

PREREQUISITES: 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To enable the students to know about the principles, objectives and importance of 

communication in commerce and trade. 

2 To develop the students to understand about trade enquiries 

3 To make the students aware about various types of business correspondence. 

4 To develop the students to write business reports. 

5 To enable the learners to update with various types of interviews 

  

UNIT 1: Introduction to Business Communication 09 

Definition – Meaning – Importance of Effective Communication – Modern Communication 

Methods – Barriers to Communication – E-Communication - Business Letters: Need - Functions – 

Essentials of Effective Business Letters – Layout 

UNIT 2: Trade Enquiries 09 

Trade Enquiries Trade Enquiries – Orders and their Execution – Credit and Status 

Enquiries – Complaints and Adjustments – Collection Letters – Sales Letters – 

Circulars 

UNIT 3: Banking & Insurance Correspondence  09 

Banking Correspondence – Types – Structure of Banking Correspondence – 

Elements of a Good Banking Correspondence – Insurance – Meaning and Types – 

Insurance Correspondence – Difference between Life and General Insurance – 

Meaning of Fire Insurance – Kinds – Correspondence Relating to Marine Insurance 

– Agency Correspondence – Introduction – Kinds – Stages of Agent 

Correspondence – Terms of Agency Correspondence 

UNIT 4: Secretarial Correspondence 09 

Company Secretarial Correspondence – Introduction – Duties of Secretary – 

Classification of Secretarial Correspondence – Specimen letters – Agenda and 

Minutes of Report writing – Introduction – Types of Reports – Preparation of 

Report Writing 

UNIT 5: Interview Preparation 09 

Application Letters – Preparation of Resume – Interview: Meaning – Objectives 
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and Techniques of Various Types of Interviews –Creating & maintaining Digital 

Profile 

45 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: 
Acquire the basic concept of business communication.  

CO2: Exposed to effective business letter  

CO3: Paraphrase the concept of various correspondences  

CO4: Prepare Secretarial Correspondence like agenda, minutes and various business reports.  

CO5: Acquire the skill of preparing an effective resume  

TEXT BOOKS 

1. Rajendra Pal & J.S. Korlahalli, Essentials of Business Communication-Sultan Chand & 

Sons- New Delhi. 

2. Gupta and Jain, Business Communication, Sahityabahvan Publication, New Delhi 

3. K.P. Singha, Business Communication, Taxmann, New Delhi. 

4. R. S. N. Pillai and Bhagavathi. S, Commercial Correspondence, Chand Publications, 
New Delhi. 

REFERENCES  

1. V.K. Jain and Om Prakash, Business communication, S.Chand, New Delhi. 

2. Rithika Motwani, Business communication, Taxmann, New Delhi. 

3. Shirley Taylor, Communication for Business-Pearson Publications - New Delhi. 

WEB REFERENCES 

1. https://bachelors.online.nmims.edu/degree-programs 

2. https://www.testpreptraining.com/business-communications-practice-exam-questions 

 

 

CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 2 3 3 2 2 2 3 2 3 

CO2 
3 2 3 3 2 2 2 2 3 2 2 

CO3 3 2 2 3 2 2 2 1 3 2 2 

CO4 3 2 2 3 2 2 2 2 3 2 2 
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CO5 3 2 3 3 2 2 2 1 3 2 2 

TOTAL 15 10 12 15 11 10 10 8 15 10 11 

AVERAGE 3 2 2.4 3 2.2 2 2 1.6 3 2 2.2 

 

 

1 - low, 2 - medium, 3 - high,  
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23MA125 

                       

STATISTICS – I 
L T P C Total Marks 

2 1 0 3 100 

PREREQUISITES: NIL 

COURSE OBJECTIVES: 

The main objectives of this course are to: 

1 To understand  the basic concepts of Probability 

2 To extend the probability concepts of random variables of discrete and continuous.  

3 To understand the characteristics functions 

4 To find the solution of correlation and regression analysis. 

5 
To understand the distribution of both discrete and continuous random variables. 

 

UNIT-1 

 

SAMPLING 
6+3  = 9 hrs 

Concept of Sample Space - Events - Definition of Probability (Classical, Statistical and Axiomatic) - 

Addition and Multiplication laws of Probability - Independence of Events 
- Conditional Probability - Baye’s Theorem( without proof) - Simple Problems.      

UNIT 2: RANDOM VARIABLE 6+3  = 9 hrs 

Random Variables (Discrete and Continuous) - Distribution Function - Expectation and Moments - 

Moment Generating Function - Probability Generating Function- Simple Problems. 

UNIT 3: CHARACTERISTIC FUNCTION 6+3  = 9 hrs 

 Characteristic Function - Properties – Uniqueness (Statement only) Chebychev’s Inequality - Simple 

Problems 

UNIT 4: DISTRIBUTIONS-DISCRETE 6+3  = 9 hrs 

Concept of Bivariate Distribution - Correlation - Karl Pearson’s Coefficient of Correlation - Rank 

Correlation - Linear Regression. 

UNIT 5: DISTRIBUTION-CONTINUOUS  6+3  = 9 hrs 

Standard distributions: Discrete distributions - Binomial, Poisson -Continuous Distributions Normal, 

Uniform, Exponential. 

45 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: Apply the knowledge of all the basic properties of probability 

CO2: Evaluate Random variables for both discrete and continuous random variables 
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CO3: Understand the concepts Chebychev’s Inequality. 

CO4: 
Perform the concept of bivariate distribution, correlation and linear regression. 

CO5: Understand the concept of distributions of random variables. 

TEXT BOOKS 

1. Hogg, R.V. & Craig.A.T.(1998) : Introduction to Mathematical Statistics, Macmillan 

2. 
Mood. A.M. Graybill. F.A.& Boes.D.G.(1974) : Introduction to theory of Statistics, 

McGraw Hill. 

3. Hoel, P.G(1971) : Introduction to Mathematical Statistics, Wiley. 

4. S.C. Gupta & V.K. Kapoor : Fundamentals of Mathematical Statistics, Sultan & sons 

REFERENCES  

1. 
Wilks S.S. Elementary Statistical Analysis, Oxford and IBH 

 

 

Since it is mapped with PO1, PO2, PO3, PO5 , PO7 and PO8  this subject is considered for  

Employability and Skill development. 

 

 CO’s-PO’s & PSO’s MAPPING 

 

 

 

Strong – 3; Medium – 2; Low – 1 

 

 

 

 

CO's\PO's\PSO's PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 2 2 2 3 2 2 2 2 2 2 1 

CO2 2 2 1 3 2 3 2 2 3 2 2 

CO3 2 2 3 2 2 1 2 1 2 2 2 

CO4 2 2 1 2 2 2 2 2 3 2 2 

CO5 3 2 3 3 2 3 2 3 3 2 3 

CO 2.2 2 2 2.6 2 2.2 2 2 2.6 2 2 
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23EO122 

 

 

INDIAN ECONOMIC 

DEVELOPMENT 

L T P C TOTAL MARKS 

3 0 0 3 100 

PREREQUISITES: 

COURSE OBJECTIVES: FINANCIAL ACCOUNTING - I 

The main objectives of this course are to: 

1 To understand the concepts of Economic growth and development 

2 To know the features and factors affecting economic development 

3 To gain understanding about the calculation of national income 

4 To examine the role of public finance in economic development 

5 To understand the causes of inflation 

  

UNIT 1: Economic Development and Growth 09 

Meaning & Definition - Concepts of Economic Growth and Development. Differences between 
Growth and Development. Measurement of Economic Development: Per Capita Income, Basic 

Needs, Physical Quality of Life Index, Human Development Index and Gender Empowerment 

MeasureFactors affecting Economic Development 

UNIT 2: Classification of Nations on the basis of development 09 

Characteristics of Developing Countries and Developed Countries - Population and 

Economic Development- Theories of Demographic Transition. Human Resource 

Development and Economic Development 

UNIT 3: National Income  09 

Meaning, Importance, National Income -Concept, types of measurement, Comparison 

of National Income at Constant and Current Prices. Sectorial Contribution to National 

Income. National Income and Economic Welfare 

UNIT 4: Public Finance 09 

Meaning, Importance, Role of Public Finance in Economic Development, Public 

Revenue-Sources, Direct and Indirect taxes, Impact and Incidence of Taxation, Public 

Expenditure-Classification and Cannons of Public Expenditure, Public Debt-Need, 

Sources and Importance, Budget-Importance, Types of Deficits -Revenue, Budgetary, 

Primary and Fiscal, Deficit Financing. 

UNIT 5: Money Supply 09 

Theories of Money and Its Supply, Types of Money-Broad, Narrow and High Power, 

Concepts of M1, M2 and M3. Inflation and Deflation -Types, Causes and Impact, - 

Price Index- CPI and WPI, Role of Fiscal Policy in Controlling Money supply 

45 PERIODS 
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COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: 
Elaborate the role of State and Market in Economic Development 

CO2: Explain the Sectorial contribution to National Income 

CO3: Illustrate and Compare National Income at constant and current prices. 

CO4: Describe the canons of public expenditure 

CO5: Understand the theories of money and supply 

TEXT BOOKS 

1. Dutt and Sundaram, Indian Economy, S.Chand, New Delhi 

2. V.K. Puri, S.K. Mishra, Indian Economy, Himalaya Publishing house, Mumbai 

3. Remesh Singh, Indian Economy, McGraw Hill, Noida. 

4. Nitin Singhania, Indian Economy, McGraw Hill, Noida. 

5. Sanjeverma, The Indian Economy, unique publication, Shimla. 

REFERENCES  

1. GhatakSubrata : Introduction to Development Economics, Routledge Publications, New 
Delhi. 

2. SukumoyChakravarthy : Development Planning- Indian Experience, OUP, New Delhi. 

3. Ramesh Singh, Indian Economy, McGraw Hill, Noida. 

WEB REFERENCES 

1. http://www.jstor.org/ 

2. http://www.indiastat.com/ 

3. http://www.epw.in 
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23CC111 

 

ADVANCED FINANCIAL 

ACCOUNTING  

L T P C TOTAL MARKS 

4 0 0 4 100 

PREREQUISITES: FINANCIAL ACCOUNTING 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To analyse the cash flows of each branch's performance and financial standing.  

2 To develop students’ an idea about the affairs of each department 

3 To evaluate Hire purchase and Instalment system 

4 To know about the profit-sharing, sacrificing ratios and settlement amount in partnership firms   

5 To familiarize the students with knowledge about financial reporting standards 

UNIT 1: Branch Accounts 12 

Dependent Branches - Stock and Debtors system – Distinction between Wholesale Profit and Retail 

Profit – Independent Branches (Foreign Branches excluded) 

UNIT 2: Departmental Accounts 12 

Basis of Allocation of Expenses – Calculation of Profit - Inter-departmental Transfer at cost or Selling 

Price. 

UNIT 3: Hire Purchase Accounting 12 

Re-possession ; Partial Re-possession and Complete Re-possession Hire Purchase stock and Debtors 

Method 

UNIT 4:  Partnership Accounts 12 

Admission of a Partner – Retirement of a Partner – Death of a Partner- Dissolution of a Partnership 

Firm – Insolvency of a Partner – Insolvency of all Partners Piecemeal Distribution of cash in case of 

Liquidation of Partnership Firm. 

UNIT 5: Accounting Standards for financial reporting 12 

Objectives and uses of financial statements for users-Role of accounting standards Development of 

accounting standards in India- Requirements of international accounting standards - Role of developing 

IFRS- IFRS adoption or convergence in India- Implementation plan in India- Ind AS-Difference 

between Ind AS and IFRS 

60 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: To familiarize and develop an understanding of the skills for effective recording of business 

operations of branch account. 
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CO2: Acquire concept of departmental accounting 

CO3: Build the ability to interpret hire purchase and installment system 

CO4: Demonstrate the concept of partnership accounts 

CO5: Acquire in depth knowledge of financial accounting standards. 

TEXT BOOKS 

1. Dr. Ashok Sehgal& Dr. Deepak Sehgal : Advanced Accounting (Taxmann, New Delhi).  

2. Sr. K. Paul : Accountancy, Volume –I and II (New Central Book Agency, Kolkata)  

3. R. K..Lele and Jawaharlal : Accounting Theory (Himalaya Publishers)  

4.  Dr. L. S. Porwal : Accounting Theory (Tata McGraw Hill)  

5. Robert Anthony, D. F. Hawkins & K. A. Merchant : Accounting Text & Cases (Tata 

McGraaw Hill) 

REFERENCES  

1. Ashish K. Bhattacharya : Financial Accounting for Business Managers : Prentice-Hall of 

India Pvt. Ltd. : 2015  

2. 2. R. Narayanaswamy : Financial Accounting : A Managerial Perspective : Prentice-Hall of 

India Pvt. Ltd. : 2002  

3. 3. Robert N. Anthony, David F. Hawkins, Kenneth A. Merchant : Accounting Text & Cases : 

Tata McGraw Hill Publishing Co. Ltd. : 2003 

4. S.P.Jain, K.L.Narang, SimmiAgrawal : Accounting for Managers : Kalyani Publishers : 2016  

5. Horngren, Sundem, Elliott : Introduction to Financial Accounting : Pearson Education : 2015  

WEB REFERENCES 

1. https://www.oxfordreference.com/display/10.1093/oi/authority.20110803095524294 

2. https://www.investopedia.com/terms/p/partnership.asp 

3. https://www.accountingtools.com/articles/Hire purchase system.html 

 

CO’s-PO’s & PSO’s MAPPING 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 14 13 14 15 13 13 12 11 15 12 12 

https://www.accountingtools.com/articles/Hire
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AVERAGE 2.8 2.6 2.8 3 2.6 2.6 2.4 2.2 3 2.4 2.4 

 

 

 

1 - low, 2 - medium, 3 - high,  
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23CC113 

 

PRINCIPLES OF 

MARKETING  

L T P C TOTAL MARKS 

4 0 0 3 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES: 

The main objectives of this course are to: 

1 To know the concept and functions of marketing 

2 To understand the importance of market segmentation 

3 To examine the stages of new product development 

4 To gain knowledge on the various advertising medias 

5 To analyse the global market environment 

UNIT 

1: 

Introduction to Marketing 
9 

Meaning – Definition and Functions of Marketing – Evolution of Marketing Concepts – Innovations in 

Modern Marketing. Role and Importance of Marketing - Classification of Markets - Niche Marketing. 

UNIT 

2: 

Market Segmentation 9 

Meaning and definition – Benefits – Criteria for segmentation –Types of segmentation – Geographic – 

Demographic –Psychographic – Behavioural – Targeting, Positioning & Repositioning - Introduction 

to Consumer Behaviour–Consumer Buying Decision Process and Post Purchase Behaviour –– 

Motives. Freud’s Theory of Motivation. 

UNIT 

3: 

Product & Price 9 

Marketing Mix –– an overview of 4P’s of Marketing Mix – Product – Introduction to Stages of New 

Product Development – Product Life Cycle –– Pricing – Policies – Objectives –Factors Influencing 

Pricing– Kinds of Pricing. 

UNIT 

4:  

Promotions and Distributions 9 

Elements of promotion – Advertising – Objectives - Kinds of Advertising Media - Traditional vs 

Digital Media - Sales Promotion – types of sales promotion – Personal Selling –Qualities needed for a 

personal seller – Channels of Distribution for Consumer GoodsChannel Members – Channels of 

Distribution for Industrial Goods. 

UNIT 

5: 

Competitive Analysis and Strategies 
9 

Global Market Environment – Social Responsibility and Marketing Ethics – Recent Trends in 

Marketing –A Basic Understanding of E– Marketing & M–Marketing – E-Tailing – CRM –Market 
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Research – MIS and Marketing Regulation. 

45 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1

: 

Develop an understanding on the role and importance of marketing 

CO2

: 

Apply the 4p’s of marketing in their venture 

CO3

: 

Identify the factors determining pricing 

CO4

: 

Use the different Channels of distribution of industrial goods 

CO5

: 

Understand the concept of E-marketing and E-Tailing 

TEXT BOOKS 

1. Philip Kotler, Principles of Marketing : A South Asian Perspective, Pearson Education, 

NewDelhi 

2. Dr.C.B.Gupta & Dr.N.Rajan Nair, Marketing Management, Sultan Chand & Sons, New Delhi. 

3. Dr.Amit Kumar, Principles of Marketing, Shashi bhawan Publishing House,Chennai 

4.  Dr.N.Rajan Nair, Marketing, Sultan Chand & Sons.New Delhi 

5. Neeru Kapoor Principles Of Marketing, PHILearning,NewDelhi 

REFERENCES  

1. Prof Kavita Sharma, Dr Swati Agarwal, Principles of Marketing Book,Taxmann,Newdelhi 

2. Dr.J.Jayasankar, Marketing Management, Margham Publications, Chennai. 

3. Assael, H.Consumer Behaviour and Marketing Action,USA :PWS-Kent 

4. Hoyer, W.D. And Macinnis, D.J., Consumer Behaviour, USA: Houghton Mifflin Company 

5. Baker M, Marketing Management And Strategy, Macmill an Business, Bloombury Publishing, 

India 

WEB REFERENCES 

1. https://www.aha.io/roadmapping/guide/marketing/introduction 

2. https://www.investopedia.com/terms/m/marketsegmentation.asp 

3. https://www.shiprocket.in/blog/understanding-promotion-and-distribution-management/ 
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CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 2 2 2 2 2 3 2 

CO2 3 2 3 2 3 2 2 2 2 3 2 

CO3 3 2 3 2 3 2 2 2 2 3 2 

CO4 3 2 3 2 2 2 2 2 2 3 2 

CO5 3 2 3 2 2 2 2 2 2 3 2 

TOTAL 15 10 15 10 12 10 10 10 10 15 10 

AVERAGE 3 2 3 2 2.4 2 2 2 2 3 2 

 

 

 

1 - low, 2 - medium, 3 - high,  
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23CC112 

 

CORPORATE FINANCE  

L T P C TOTAL MARKS 

4 0 0 4 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To Understand Corporate Finance Fundamentals 

2 To Explore the Indian Capital Market Landscape. 

3 To Grasp Financial Goals of the Firm 

4 To Master Capital Budgeting Techniques 

5 To Comprehend Inventory Management Principles 

UNIT 1: Introduction: 12 

Introduction: - Corporate finance – nature and scope – Role of financial institution – valuation of the 

firm – Time value money concepts 

UNIT 2: Indian capital market 12 

Indian capital market – basic problem of industrial finance in India, fiscal policies, government 

regulation affecting capital market- role of SEBI- Stock markets – Equity – debenture financing – 

guidelines from SEBI, advantages and disadvantages and cost of various source of finance  

UNIT 3: Financial goals of the firm  12 

Financial management: introduction to finance – objectives of financial management – firm value and 

equity value – profit maximization and wealth maximization – changing role of finance managers – 

organization of finance functions. 

UNIT 4: Capital budgeting 12 

Depreciation Accounting Brief of various Methods; Computation and Accounting Treatment of 

Depreciation (Straight line and Diminishing Balance Method); Change in Depreciation Methods  

UNIT 5: Inventory management 12 

Inventory management- concepts of inventories – cost associates with inventories- motives of holding 

inventories- inventory management technique- economic order quantity- reorder level – inventory 

control systems- ABC analysis- VED analysis – just-in-time 

60 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 
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CO1 Gain a comprehensive understanding of the role if financial instition 

CO2 To acquire proficiency in the Indian capital market process, role of SEBI 

CO3: Remember the concept of profit maximization and wealth maximization 

CO4: Analyze the various methods of capital budgeting 

CO5: To acquire proficiency in Inventory management 

TEXT BOOKS 

1. 
krishnamurti, chandrasekhar vishwanath, s. r. Advanced corporate finance   

2. 
bhattacharyya, asish k.  corporate financial reporting and analysis 

3. 
ahuja, narender l.dawar, varun arrawatia, rakesh corporate finance 

REFERENCES  

1. International Finance: Business Perspective by Apte Author: Apte, P. G.Publisher: Tata 

McGraw Hill TMH 

2. Accounting & Finance For Bankers by IIBF Author: Indian Institute Of Banking & 

Finance(IIBF)Publisher: Macmillan Indian Limited New Delhi 

3. Charumathi and Vinayagam, Financial Accounting, S.Chand and Sons, New Del 

International Corporate Finance Author: Indian Institute Of Banking & Finance(IIBF) 

Publishr: Macmillan India Ltd. New Delhi 

WEB REFERENCES 

1. CORPORATE_FINANCE.pdf 

2. Indian capital market.pdf 

3. inventory-management.asp 

 

CO’s-PO’s & PSO’s MAPPING 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 15 10 15 15 13 11 10 10 15 10 10 

AVERAGE 3 2 3 3 2.6 2.2 2 2 3 2 2 

1 - low, 2 - medium, 3 - high, 

 

https://www.phindia.com/Books/Author/OTc4ODEyMDMzNjExNw
https://www.phindia.com/Books/Author/OTc4ODEyMDMzNjExNw
https://www.phindia.com/Books/Author/OTc4OTM4ODAyODg3NQ
https://www.phindia.com/Books/Author/OTc4ODEyMDM1MTYxNQ
https://www.phindia.com/Books/Author/OTc4ODEyMDM1MTYxNQ
https://www.phindia.com/Books/Author/OTc4ODEyMDM1MTYxNQ
https://www.lpude.in/SLMs/Master%20of%20Business%20Administration/Sem_2/DEFIN542_CORPORATE_FINANCE.pdf
https://vinodkothari.com/wp-content/uploads/2014/01/Notes-on-Indian-Financial-Markets-final-_np_.pdf
https://www.investopedia.com/terms/i/inventory-management.asp
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23CC171 

 

CORPORATE TAX 

PLANNING  

L T P C TOTAL MARKS 

4 0 0 2 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To introduce students to the concepts and objectives of corporate tax planning. 

2 To explore the relationship between tax planning and the nature of business. 

3 To focus on the impact of business location on tax planning strategies. 

4 To establish a connection between managerial decisions and tax planning.  

5 to provide insights into tax planning in the context of business restructuring. 

UNIT 

1: 

Corporate Tax Planning: 
06 

An Introduction - Concepts & Objectives - Types of Tax Planning l Corporate Tax Planning - Tax 

Avoidance - Tax Evasion - Tax Management 

UNIT 

2: 

Tax Planning and Nature of Business: 06 

Deductions in respect of Investment in Specified Business -Deduction in respect of profits and 

Gains of enterprise engaged in Specified Business - Tax incentives for start-ups - Tax Incentives to 

Exporters 

UNIT 

3: 

Tax Planning and Location of Business: 06 

Tax Provisions in respect of Free Trade Zone / Special Economic Zone -Tax Provisions in respect 

of Infrastructure Development - Tax Provisions in respect of Investment in notified Backward Areas 

UNIT 

4:  

Tax Planning and Managerial Decisions:  06 

Tax Planning with respect to own or Lease Decision - Make or Buy Decisions, Shut-down or 

Continue Decision - Sale of Assets used for Scientific Research - Capital Structure & Dividend 

Policy - Inter-Corporate Dividends and Bonus Shares 

UNIT 

5: 

Tax Planning and Business Restructuring: 
06 

Amalgamation - Foreign Collaboration - Demerger including Slump Sale 

30 PERIODS 
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COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1

: 

Comprehensive Knowledge of Corporate Tax Planning 

CO2

: 

Application of Tax Planning Principles in Business Nature 

CO3

: 

Analyzing Tax Implications of Business Location 

CO4

: 

Integration of Tax Planning with Managerial Decision-Making 

CO5

: 

Understanding Tax Aspects of Business Restructuring 

TEXT BOOKS 

1. Dr.H.C.Mehrotra & Dr.S.P.Goyal: Corporate tax planning & Management (Sahitya Bhawan 

Publication).  

2. Mukta Jain& Rakesh Jain –Corporate tax planning(VK Global Publication)  

3. Dr.H.C.Mehrotra & Dr.S.P.Goyal: Corporate tax (Sahitya Bhawan Publication). 

4.  Dr.Girish Ahuja & Dr.Ravi Gupta: Corporate tax planning & Management (Commercial 

law publishers )  

5. Robert Anthony, D. F. Hawkins & K. A. Merchant : v (Tata McGraaw Hill) 

REFERENCES  

1. Dr.Amit Kumar Sinha : Tax planning with reference to new business  

2. 2. R. Narayanaswamy : corporate tax : A Managerial Perspective : Prentice-Hall of India 

Pvt. Ltd. : 2002  

3. 3. Robert N. Anthony, David F. Hawkins, Kenneth A. Merchant : Corporate tax planning : 

Tata McGraw Hill Publishing Co. Ltd. : 2003 

4. S.P.Jain, K.L.Narang, SimmiAgrawal : tax Management : Kalyani Publishers : 2016  

5. Horngren, Sundem, Elliott : supply time tax : Pearson Education : 2015  

WEB REFERENCES 

1. https://www.bankbazaar.com/tax/tax-planning.html 

2. https://www.ey.com/en_in/tax-planning 

3. https://www.finanshels.com//blog/the-importance-of-corporate-tax-planning-in-maximising-

profitability 
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CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 14 13 14 15 13 13 12 11 15 12 12 

AVERAGE 2.8 2.6 2.8 3 2.6 2.6 2.4 2.2 3 2.4 2.4 

 

1 - low, 2 - medium, 3 - high,  
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23CC204 

 

CYBER CRIMES AND 

LAWS 

L T P C TOTAL MARKS 

5 0 0 4 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To Understand the structure, mechanics and evolution of various crime threats 

2 To Explore and protect information systems from external attacks by developing skills in 

enterprise security, wireless security and computer forensics 

3 To Analyse the risks involved while sharing their information in cyber space 

4 To Master Cyber Crimes and Laws 

5 To Comprehend crimes involved through cyber space and the laws 

UNIT 1: Introduction to Cyber Crimes 12 

Overview of Cyber Crimes-Definition and types of cyber crimes-Historical evolution of cyber crimes-

Types of Cyber Crimes-Hacking and unauthorized access-Phishing, identity theft, and financial fraud-

Cyberstalking, harassment, and bullying-Intellectual property crimes-Online piracy and counterfeiting-

Cybercrime Statistics and Trends-Global and national trends in cyber crimes-Impact of cyber crimes on 

businesses and individuals 

UNIT 2: Corporate Cyber Security 12 

International Legal Framework-Overview of international conventions and treaties (e.g., Budapest 

Convention)-Role of international organizations (e.g., INTERPOL, UNODC) 

National Legal Framework-Key legislation in major jurisdictions (e.g., US, EU, India) 

Cybercrime laws specific to corporate environments-Case studies on landmark cybercrime cases 

UNIT 3: Corporate Cyber Security 12 

Cyber Security Fundamentals-Principles of cyber security-Common cyber security threats and 

vulnerabilities-Corporate Security Measures-Implementation of security policies and protocols 

Role of technology in preventing cyber crimes (e.g., firewalls, encryption)-Employee training and 

awareness programs-Incident Response and Management-Steps in responding to a cyber incident-Legal 

and regulatory requirements for incident reporting 

UNIT 4: Data Protection and Privacy Law 12 

Data Protection Principles-Importance of data protection in the corporate context 

Key principles of data protection (e.g., data minimization, purpose limitation)-Privacy Laws 

Overview of global privacy laws (e.g., GDPR, CCPA)-Compliance requirements for corporations-

Penalties for data breaches and non-compliance-Role of Corporate Secretary 
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Ensuring compliance with data protection laws-Advising on data protection policies and procedures 

UNIT 5: Cyber Ethics and Corporate Governance 12 

Cyber Ethics-Ethical issues in cyber space-Corporate ethical responsibilities in cyber security 

Corporate Governance-Role of corporate governance in preventing cyber crimes 

Best practices for corporate governance in cyber security-Future Trends and Challenges 

Emerging trends in cyber crimes and security-Future challenges for corporate governance and cyber 

law-Preparing for the future: proactive measures and strategies 

 

60 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1 To understand the basic terminologies related to cyber security and current cyber security 

threat landscape. 

CO2 To acquire proficiency in the cyber laws in India 

CO3 Remember the concept of social media security and overview 

CO4 Analyze and understand ecommerce and digital payments 

CO5 To acquire proficiency in Digital Devices security Tools and Technologies for Cyber Security 

TEXT BOOKS 

1. 
Anand shine, introduction to cyber security: guide to the world of cyber security 

2. 
Abinavh obja A guide to ethical hacking 

3. Bhushan/Rathore/Jamshed Fundamental of Cyber Security (Principles, Theory & Practices) 

REFERENCES  

1. Cyber Security Understanding Cyber Crimes, Computer Forensics and Legal Perspectives by 

Sumit Belapure and Nina Godbole, Wiley India Pvt. Ltd. 

2. Information Warfare and Security by Dorothy F. Denning, Addison Wesley 

3. Security in the Digital Age: Social Media Security Threats and Vulnerabilities by Henry A. 

Oliver, Create Space Independent Publishing Platform 

WEB REFERENCES 

1. Introduction to cyber security 

2. cyber security 

https://www.amazon.in/Fundamentals-Cyber-Security-Mayank-Bhushan/dp/9386551551/ref=sr_1_1?dib=eyJ2IjoiMSJ9.O8mZg9zD5tEyT1Eu1WsSBw.ryEIOXc7_6G9TzFb8I8ejRkkZQSvbd-kkodfIhjua8o&dib_tag=se&qid=1718892189&refinements=p_27%3ABhushan%2FRathore%2FJamshed&s=books&sr=1-1
https://www.checkpoint.com/cyber-hub/cyber-security/what-is-cybersecurity/#:~:text=Cyber%20security%20refers%20to%20every,to%20mitigate%20corporate%20cyber%20risk.
https://www.techtarget.com/searchsecurity/definition/cybersecurity
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3. Cyber laws in India 

 

CO’s-PO’s & PSO’s MAPPING 

 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 15 10 15 15 13 11 10 10 15 10 10 

AVERAGE 3 2 3 3 2.6 2.2 2 2 3 2 2 

1 - low, 2 - medium, 3 - high, 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.meity.gov.in/content/cyber-laws
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23CC205 

 

CORPORATE 

ACCOUNTING  

L T P C TOTAL MARKS 

5 1 0 4 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To enable the students to acquire conceptual knowledge about the preparation of the company 

accounts. 

2 To make the students familiarize with corporate accounting procedures 

3 To enable the students about the Preparation of the Company accounts 

4 To motivate the students to understand the various Provisions of the Companies Act 

5 To familiarize the students with knowledge about financial reporting standards 

UNIT 1: Share Capital 12 

 Issue of Shares - Types of Shares - Forfeiture of shares - Reissue of shares - Underwriting of shares - 

Stock spilt - Meaning of Redemption - Redemption of Preference Shares 

UNIT 2: Debentures & Acquisition of Business 12 

Meaning - Types of Debentures - Issue - Underwriting of Debentures - Redemption of Debentures. 

Acquisition of Business - Meaning - Profit Prior to Incorporation. 

UNIT 3: Final Accounts 12 

Final Accounts - Preparation of P & L A/c and Balance Sheet – Managerial RemunerationCalculation 

and Legal Provisions. 

UNIT 4: Valuation of Shares and Goodwill 12 

Valuation of Shares and Goodwill - Meaning - Methods of Valuation of Shares and Goodwill 

UNIT 5: Alteration of Share Capital 12 

Meaning - Internal Reconstruction - Reduction of Share Capital. 

60 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: Understand the accounting treatment in issue of shares at par premium and discount issues of 

shares, Forfeiture and redemption of shares. Develop the application skills to computation of 

pro-rate allotment. 

CO2: Acquire the knowledge in company accounts such as meaning of definition of  debentures, 

underwriting and goodwill. 
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CO3: The students will learn the accounting procedures of corporate undertaking and their 

financial statement preparations 

CO4: Gain confidence in preparation of company accounts in new format, various methods for 

calculating good will and shares, and preparation of liquidator’s final statement accounting. 

CO5: Acquire in depth knowledge of alteration of share capital. 

TEXT BOOKS 

1. Gupta, R.L& Radhaswamy, M, Advanced Accounts, Sulthan Chand, New Delhi. 

2. Jain, S.P& Narang, N.L.,Advanced Accounting, Kalyani Publications 

3. Reddy T.S.& Murthy,A, Corporate Accounting, Margham Publications, Chennai 

4.  Raj Kumar Sah-Concepts Building Approach to Corporate Accounting-Cengage, New Delhi 

5. P.Radhika & Anita Raman, Corporate Accounting, McGraw Hill Education, New Delhi 

REFERENCES  

1. Ashish K. Bhattacharya : Financial Accounting for Business Managers : Prentice-Hall of 

India Pvt. Ltd. : 2015  

2.  R. Narayanaswamy : Financial Accounting : A Managerial Perspective : Prentice-Hall of 

India Pvt. Ltd. : 2002  

3.  Robert N. Anthony, David F. Hawkins, Kenneth A. Merchant : Accounting Text & Cases : 

Tata McGraw Hill Publishing Co. Ltd. : 2003 

4. S.P.Jain, K.L.Narang, SimmiAgrawal : Accounting for Managers : Kalyani Publishers : 2016  

5. Horngren, Sundem, Elliott : Introduction to Financial Accounting : Pearson Education : 2015  

WEB REFERENCES 

1. www.accountingcoach.com 

2. www.accountingstudyguide.com  

3.  www.futureaccountant.com  

4. www.education.svtuition.org 

 

 

CO’s-PO’s & PSO’s MAPPING 

 

 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 2 2 3 2 2 2 3 2 
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CO2 3 2 3 3 3 2 2 3 3 2 3 

CO3 3 3 3 2 2 2 2 3 3 2 2 

CO4 3 3 2 3 2 3 3 3 3 3 3 

CO5 3 2 3 3 2 2 2 2 2 3 2 

TOTAL 15 13 14 13 11 12 11 13 13 13 12 

AVERAGE 3 2.6 2.8 2.6 2.2 2.4 2.2 2.6 2.6 2.6 2.4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

32 
 

 

23CC245 

 

DIGITAL MARKETING  

L T P C TOTAL MARKS 

5 0 0 4 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 Understand digital marketing fundamentals and their applications in commerce. 

2 Develop the skills to social and content marketing 

3 Gain hands-on experience with digital marketing tools. 

4 Learn to analyze and optimize digital marketing campaigns. 

5 Integrate digital marketing with business and computer science concepts. 

UNIT 1: Introduction: 12 

Digital-Marketing– Introduction, Objectives, Definition, History and, Features of Digital Marketing, 

Definition of Digital-Marketing, History of Digital Marketing, Features of Digital-Marketing,  Digital-

marketing: Scope, Benefits and Problems, Scope of E-Marketing, Benefits of Digital-Marketing,  

Problems in Digital Marketing, Digital marketing Techniques, Internet Marketing, Digital Marketing 

and  Digital marketing. 

UNIT 2: Social Media and Content Marketing 12 

 Social Media Marketing: Overview of major social media platforms (Facebook, Twitter, Instagram, 

LinkedIn)-Creating a social media strategy-Social media advertising and analytics. 

  Content Marketing: Importance of content in digital marketing-Types of content (blogs, videos, 

infographics)-Content creation and distribution strategies-Engaging and building an audience through 

content. 

UNIT 3: 
Email Marketing 

12 

 Building and segmenting an email list- Crafting effective email campaigns- Automation and 

personalization- Analyzing email marketing performance. 

UNIT 4: Analytics and Current Trends in Digital Marketing 12 

Digital Marketing Analytics: Importance of data in digital marketing-Key performance indicators 

(KPIs) and metrics-Tools for digital marketing analytics (Google Analytics, SEM rush, etc.) 

 Current Trends and Future Directions: Mobile marketing-Voice search optimization-Artificial 

Intelligence (AI) and machine learning in digital marketing-Ethical and legal considerations in digital 

marketing. 

UNIT 5: E-commerce and Digital Marketing Integration 12 

E-commerce Basics: Types of e-commerce businesses- Digital marketing strategies for e-commerce. 

Integration with Business Operations: Aligning digital marketing with overall business goals-Case 
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studies of successful e-commerce businesses. 

60 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1 Develop an understanding on the role and importance of marketing 

CO2 To acquire proficiency in the Social Media and Content Marketing 

CO3 Remember the concept of Email Marketing 

CO4 Analyze the various methods of Analytics and Current Trends in Digital Marketing 

CO5 To acquire proficiency in E-commerce and Digital Marketing Integration 

TEXT BOOKS 

1. 
krishnamurti, chandrasekhar vishwanath, s. r. Digital marketing   

2. 
bhattacharyya, asish k.  Digital marketing   

3. 
ahuja, narender l.dawar, varun arrawatia, rakesh e-commerce   

REFERENCES  

1. Marketing 5.0: Technology for Humanity  

2. Jab, Jab, Jab, Right Hook: How to Tell Your Story in a Noisy Social World  

3. Digital Marketing For Dummies  

WEB REFERENCES 

1. Digital marketing.pdf 

2. Indian digital market.pdf 

3. e.commerce.asp 

 

CO’s-PO’s & PSO’s MAPPING 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 

CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 15 10 15 15 13 11 10 10 15 10 10 

AVERAGE 3 2 3 3 2.6 2.2 2 2 3 2 2 

1 - low, 2 - medium, 3 - high, 

https://www.phindia.com/Books/Author/OTc4ODEyMDMzNjExNw
https://www.phindia.com/Books/Author/OTc4ODEyMDMzNjExNw
https://www.phindia.com/Books/Author/OTc4OTM4ODAyODg3NQ
https://www.phindia.com/Books/Author/OTc4ODEyMDM1MTYxNQ
https://www.phindia.com/Books/Author/OTc4ODEyMDM1MTYxNQ
https://www.phindia.com/Books/Author/OTc4ODEyMDM1MTYxNQ
https://www.lpude.in/SLMs/Master%20of%20Business%20Administration/Sem_2/DEFIN542_CORPORATE_FINANCE.pdf
https://vinodkothari.com/wp-content/uploads/2014/01/Notes-on-Indian-Financial-Markets-final-_np_.pdf
https://www.investopedia.com/terms/i/inventory-management.asp
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23CC280 

 

LEADERSHIP & TEAM 

MANAGEMENT  

L T P C TOTAL 

MARKS 

3 0 0 3 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 Help students understand why leadership and teamwork are important in organizations. 

2 Teach students about how people interact and work together in groups. 

3 Explain the theories and practices of leadership in organizations. 

4 Discuss what makes teamwork and team leadership effective. 

5 Examine how leadership contributes to the growth and success of an organization. 

UNIT 1: Introduction: 9 

Introduction to Leadership & Team Management; Leadership Myths; Interactional Framework for 

analyzing leadership; Leadership Development- 

UNIT 2: Leadership Attributes 9 

Leadership Attributes; Personality Traits and Leadership; Personality Types and Leadership; Intelligence 

and Leadership; Emotional Intelligence and Leadership 

UNIT 3: 
Motivation & Leadership 

9 

 Motivation and Leadership; Introduction to Groups and Teams; Characteristics of Leader, Follower and 

Situation; Group Dynamics; Team Formation 

UNIT 4: Team Management 9 

Understanding Team processes and Team Coaching; Team decision making and conflict management; 

Virtual teams; Managing Multicultural teams; Building great teams 

UNIT 5: Situational Leadership 9 

Building Effective Relationship with subordinates and peers; Fostering Followers satisfaction; The Art 

of Communication; Setting Goals and Providing Constructive Feedback; Enhancing Creativity problem 

solving skills 

45 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1 Describe how global leadership skills enhance leadership effectiveness. 

CO2 Understand the leader's role in team-based organizations. 
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CO3 Discuss how outdoor training can help develop team leadership skills. 

CO4 Explain the fundamentals of leadership during a crisis. 

CO5  Illustrate how evidence-based leadership supports contingency and situational leadership. 

TEXT BOOKS 

1. 
"Leadership: Theory and Practice" by Peter G. Northouse 

2. 
"The Leadership Challenge" by James M. Kouzes and Barry Z. Posner 

3. 
"Team Leadership in the Global Workplace" by Salvador Garcia 

REFERENCES  

1. "Primal Leadership: Unleashing the Power of Emotional Intelligence" by Daniel 

Goleman, Richard Boyatzis, and Annie McKee 

2. "The Five Dysfunctions of a Team: A Leadership Fable" by Patrick Lencioni 

3. "Drive: The Surprising Truth About What Motivates Us" by Daniel H. Pink 

WEB REFERENCES 

1. https://onlinecourses.nptel.ac.in/noc22_mg39/preview 

2. https://hbr.org/topic/subject/leadership 

3. https://www.linkedin.com/learning/browse/business 

 

 

CO’s-PO’s & PSO’s MAPPING 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 1 1 2 3 2 1 3 1 1 3 2 

CO2 2 2 2 3 3 2 1 2 2 1 3 

CO3 3 3 3 2 3 3 2 3 1 2 2 

CO4 3 1 3 1 2 2 3 1 2 3 3 

CO5 1 2 3 2 3 1 2 2 1 1 1 

TOTAL 10 9 13 11 13 9 11 9 7 10 11 

AVERAGE 2 1.8 2.6 3 2.2 1.8 2.2 1.8 1.4 2 3 

1 - low, 2 - medium, 3 – high 
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23CC271  

FUNDAMENTALS OF 

INSURANCE 

L T P C TOTAL MARKS 

2 0 0 2 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To impart to the students the elementary knowledge of concept procedures and principles of 

insurance 

2 Aims at giving in-depth knowledge of  life  insurance  

3 Aims at giving in-depth knowledge of  Fire  insurance  

4 Aims at giving in-depth knowledge of  Marine  insurance  

5 To Comprehend knowledge on the concept of risk management 

UNIT 1: Introduction  12 

Origin and history of Insurance – Meaning and definition of Insurance – Features of Insurance - 

Principles of Insurance – Objectives and advantages of Insurance- Types of Insurance – Insurance 

Organizations in India and their Profile - Insurance Regulatory and Development Authority – its Duties 

and Functions 

UNIT 2: Life Insurance 12 

Meaning and Definition of Life Insurance – its Features – its Fundamental Principles - Types of 

policies in Life Insurance. 

UNIT 3: Fire Insurance 12 

Definition of fire insurance contract, Procedure of taking fire insurance policies, Types of fire insurance 

policies, Policy conditions-implied and express condition 

UNIT 4: Marine Insurance 12 

Definition of marine insurance contract, procedure of taking marine policy, Warranties of marine 

insurance, Types of warranties, Types of marine policies. 

UNIT 5: Risk Management 12 

Risk management – Objectives of risk management – Risk management process – Identifying and 

evaluating potential losses – Selecting appropriate technique for treating loss exposure – Risk financing 

– Implementing and administering risk management program – Personal risk management – Loss 

forecasting. 

 

60 PERIODS 
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COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1 Ability to understand the concept of Insurance along with the basic laws and practices of 

Insurance. 

CO2 Ability to understand the terminologies associated with the field of Insurance and control 

along with their relevance. 

CO3 Ability to identify the appropriate method and types of Insurance for solving different 

problems. 

CO4 Ability to apply basic Insurance principles to solve business and industry related problems. 

CO5 Ability to understand the concept of Life insurance. 

TEXT BOOKS 

1. 
Mishra M.N., Insurance- Principles & Practice.  

2. 
Gupta O.S., Life Insurance.  

3. Vinayakam, M. Radhaswami &Vasudevam, Insurance- Principles & Practice.  

REFERENCES  

1. Kothari &Bhall, Principles & Practice of Insurance.  

2. Karam Pal, Bodla B.S. and Garg M.C., Insurance Management, Deep & Deep Publications, 

New Delhi.  

3. Huebner S.S. and Kennerth Black Jr.:Life Insurance (Prentice Hall Inc. Englewood Chiffs, 

New Jersey).  

WEB REFERENCES 

1. https://onlinecourses.swayam2.ac.in/cec20_mg24 

2. https://www.cambridge.org/core/books/abs/claims-reserving-in-general-

insurance/references/9ED4AE044992D7A7DC38994DF23F4BEE 

3. https://www.ibans.com/fundamentals_insurance.html 

 

CO’s-PO’s & PSO’s MAPPING 

  PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 2 2 3 2 2 3 2 3 2 3 2 

CO2 3 2 3 3 2 2 2 2 3 2 2 

CO3 3 3 3 2 3 2 3 2 3 2 3 
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CO4 2 2 3 3 2 3 2 3 3 2 2 

CO5 3 3 2 3 3 2 3 2 3 2 2 

TOTAL 13 12 14 13 12 12 12 12 14 11 11 

AVERAGE 2.6 2.4 2.8 2.6 2.4 2.4 2.4 2.4 2.8 2.2 2.2 

 

1 - low, 2 - medium, 3 - high, 
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23CC207 

ADVANCED CORPORATE 

ACCOUNTING 
L T P C TOTAL MARKS 

5 1 0 4 100 

PREREQUISITES:CORPORATE ACCOUNTING 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To know the types of Amalgamation, Internal and external Reconstruction 

2 To know Final statements of banking companies 

3 To understand the accounting treatment of Insurance company accounts 

4 To understand the procedure for preparation of consolidated Balance sheet 

5 To have an insight on modes of winding up of a company 

  

UNIT 1: Amalgamation, Internal & External Reconstruction: 15 

Amalgamation – Meaning - Purchase Consideration - Lump sum Method, Net Assets Method, Net 

Payment Method, Intrinsic Value Method - Types of Methods of Accounting forAmalgamation -The 

Pooling of Interest Method - The Purchase Method(Excluding Inter-Company Holdings). Internal & 

External Reconstruction Internal Reconstruction – Conversion of Stock – Increase and Decrease of 

Capital – Reserve Liability - Accounting Treatment of External Reconstruction 

UNIT 2: Accounting of Banking Companies 15 

Final Statements of Banking Companies (As Per New Provisions) - Non-Performing Assets - Rebate on 

Bills Discounted- Profit and Loss a/c - Balance Sheet as Per Banking Regulation Act 1949. 

UNIT 3: Insurance Company Accounts: 15 

Meaning of Insurance – Principles – Types – Preparation of Final Accounts of Insurance Companies – 

Accounts of Life Insurance Business – Accounts of General Insurance Companies -New Format 

UNIT 4: Consolidated Financial Statements 15 

Introduction-Holding & Subsidiary Company-Legal Requirements Relating to Preparationof Accounts -

Preparation of Consolidated Balance Sheet (Excluding Inter-Company Holdings). 

UNIT 5: Liquidation of Companies 15 

Meaning-Modes of Winding Up – Preparation of Statement of Affairs and Statement of Deficiency or 

Surplus (List H) Order of Payment – Liquidators Remuneration- Liquidator’s Final Statement of 

Accounts. 
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75 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: Understand the accounting treatment of amalgamation, Internal and external reconstruction 

CO2: Construct Profit and Loss account and Balance Sheet of Banking Companies in  

accordance in the prescribed format. 

CO3: Synthesize and prepare final accounts of Insurance companies in the prescribed format 

CO4: Give the consolidated accounts of holding companies 

CO5: Preparation of liquidator’s final statement of account 

TEXT BOOKS 

1. S.P. Jain and K.L Narang. Advanced Accountancy, Kalyani Publishers, New Delhi. 

2. Dr.K.S .Raman and Dr. M.A. Arulanandam , Advanced Accountancy, Vol. II, Himalaya 

Publishing House, Mumbai. 

3. R.L. Gupta and M. Radhaswamy, Advanced Accounts, Sultan Chand, New Delhi. 

4.  M.C. Shukla and T.S. Grewal, Advanced Accounts Vol.II, S Chand & Sons, New Delhi. 

REFERENCES  

1. B.Raman, Corporate Accounting, Taxmann, New Delhi 

2. M.C.Shukla, Advanced Accounting,S.Chand, New Delhi 

3. Prof. MukeshBramhbutt, Devi Ahilya publication, Madhya Pradesh 

WEB REFERENCES 

1. https://www.accountingnotes.net/amalgamation/amalgamation-absorption-and-reconstruction-

accounting/12670 

2. https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

3. https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

 

 

CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 3 2 3 2 2 3 2 2 

CO2 3 2 3 3 3 2 2 2 3 2 2 
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CO3 3 2 3 3 3 2 2 2 3 2 2 

CO4 3 2 3 3 2 2 2 2 3 2 2 

CO5 3 2 3 3 3 2 2 2 3 2 2 

TOTAL 15 10 15 15 13 11 10 10 15 10 10 

 

               3 – Strong, 2- Medium, 1- Low 
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23CC206 

BANKING LAW AND 

PRACTICE 
L T P C TOTAL MARKS 

5 0 0 4 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To help the students understand various provision of Banking Regulation Act  applicable to 

banking companies including cooperative bank 

2 To trace the evolution of central bank concept and prevalent central banking system around the 

world and their roles and function 

3 To throw light on Central Bank in India, its formation, nationalizing its organization structure, 

role of bank to government, role in promoting agriculture and industry, role in financial inclusion 

4 To understand how capital fund of commercial banks, objectives and process of Asset 

securitization etc. 

5 To explore practical banking systems relationship of bankers and customers, crossing of cheques, 

endorsement etc. 

  

UNIT 1: Introduction to Banking: 15 

History of Banking- Provisions of Banking Regulations Act 1949 - Components of Indian Banking - 

Indian Banking System-Phases of Development - Banking Structure in India – Public Sector Banks, 

Private Banks, Foreign Banks, RRB, UCB, Payment Banks and Small Finance Banks - Banking System 

– Branch Banking - Unit Banking - Universal Banking- Financial Inclusion 

UNIT 2: Central Bank and Commercial Bank 15 

Central Banking: Definition –Need - Principles- Central Banking Vs Commercial Banking - Functions of 

Central Bank – Credit Creation. Commercial Banking: Definition - Functions – Personal Banking – 

Corporate Banking – Digital banking – Core Banking System (CBS) - Role of Banks in Economic 

Development. 

UNIT 3: Banking Practice: 15 

Types of Accounts CASA – Types of Deposits - Opening Bank Account- Jan Dhan Yojana - Account 

Statement vs Passbook vs e-statement - Banker Customer Relationship - Special Types of Customers –

KYC norms. Loans & Advances –Lending Sources- Lending Principles-Types of Loans - classification 

of assets and income recognition / provisioning (NPA) – Repo Rate & Reverse Repo Rate - securities of 

lending�Factors influencing bank lending 

UNIT 4: Negotiable Instruments Act 15 
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Negotiable Instruments – Meaning & Definition – Characteristics -Types of negotiable instruments. 

Crossing of Cheques– Concept - Objectives – Types of Crossing - - Consequences of Non-Crossing. 

Endorsement - Meaning-Components-Kinds of Endorsements-Cheques payable to fictitious person 

Endorsement by legal representative – Negotiation bank-Effect of endorsement-Rules regarding 

Endorsement. Paying banker - Banker’s duty - Dishonouring of Cheques- Discharge by paying banks - 

Payments of a crossed cheque - Refusal of cheques Payment. Duties of Collecting Banker-Statutory 

protection under section 131-Collecting bankers’ duty –RBI instruction –Paying Banker Vs Collecting 

Banker- Customer Grievances�Grievance Redressal –Banking Ombudsman 

UNIT 5: Digital Banking 15 

Meaning- Services - e-banking and financial services- Initiatives�Opportunities - Internet banking Vs 

Traditional Banking Mobile banking–Anywhere Banking-Any Time Banking- Electronic Mobile 

Wallets. ATM – Concept - Features - Types-. Electronic money-Meaning-Categories-Merits of e-money 

- National Electronic Funds Transfer (NEFT), RTGS, IMPS, UPI and Digital currency – Differences - 

Safety and Security in Digital Banking. 

75 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: Aware of various provision of Banking Regulation Act  applicable to banking companies 

including cooperative banks 

CO2: Analyse the evolution of Central Banking concept and prevalent Central Banking system in 

India and their roles and function 

CO3: Gain knowledge about the Central Bank in India, its formation, nationalizing its organization 

structure, role of bank to government, role in promoting agriculture and industry, role in 

financial inclusion 

CO4: Evaluate the role of capital fund of commercial banks, objectives and process of Asset 

securitization etc 

CO5: Define the practical banking systems relationship of bankers and customers, crossing of 

cheques, endorsement etc. 

TEXT BOOKS 

1. Gurusamy S, Banking Theory: Law and Practice, Vijay Nicole Publication, Chennai 

2. Muraleedharan, Modern Banking: Theory and Practice, Prentice Hall India Learning Private 

Ltd, New Delhi 

3. Gupta P.K. Gordon E.Banking and Insurance, Himalaya publication, Kolkata 

4.  Gajendra,A Text on Banking Theory Law & Practice, Vrinda Publication, Delhi 
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5. K P Kandasami, S Natarajan & Parameswaran, Banking Law and Practice, S Chand 

publication, New Delhi 

REFERENCES  

1. B. Santhanam, Banking & Financial System, Margam Publication, Chennai 

2. Henry Dunning Macleod, The Theory And Practice Of Banking, Hard Press Publishing, Old 

New Zealand 

3. William Amasa Scott, Money And Banking: An Introduction To The Study Of Modern 

Currencies, Kesinger publication, USA 

WEB REFERENCES 

1. https://www.rbi.org.in/ 

2. https://www.wallstreetmojo.com/endorsement/ 

 

 

CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 2 2 3 3 2 

CO2 3 2 2 2 3 2 2 2 3 3 2 

CO3 3 2 3 2 3 2 2 2 3 3 2 

CO4 3 2 2 2 3 2 2 2 3 3 2 

CO5 3 2 3 2 3 2 2 2 3 3 2 

TOTAL 15 10 13 10 15 10 10 10 15 15 10 

 

               3 – Strong, 2- Medium, 1- Low 
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23CC281 

LOGISTICS 

MANAGEMENT 
L T P C TOTAL MARKS 

3 0 0 3 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To provide an opportunity to learn the fundamentals of logistics 

2 To Understand the components and competitive advantages of logistics 

3 Learn the concepts of supply chain management 

4 Understand the technology in wear housing 

5 To acquire knowledge on material handling, demand forecasting 

  

UNIT 1: Introduction to logistics: 9 

Concepts Of Logistics – Evolution – Nature and Importance Logistics –– Logistics System Fundamentals 

Transport System: Railway, Road, Air, Waterways, Pipe Lines, Animals And Animal Driven Vehicles – 

Economics Of Transportation – Stocking Policies – Storage And Handling Capacities – Warehousing. 

UNIT 2: Components of Logistics Management 9 

Components of Logistics Management- Competitive advantages of Logistics Functions of Logistics 

management –Principles – Logistics Network�Integrated Logistics system. 

UNIT 3: Supply chain management: 9 

Supply chain management –Nature and Concepts – Value chain- Functions – Supply chain effectiveness 

– Outsourcing –3PLsand4PLs– Supply chain relationships–Customer services. 

UNIT 4: Elements of Logistics and Supply chain management 9 

Elements of Logistics and Supply chain management – Inventory carrying – Ware housing, Technology 

in the ware house: Computerisation, Bar coding, RFID and WMS. 

UNIT 5: Material handling 9 

Material handling, Concepts and Equipment: Automated Storage and Retrieval Systems– Order 

Processing – Transportation – Demand Forecasting – Impact of Forecasts on Logistics and Supply chain 

Management- Performance measurements. 

45 PERIODS 

COURSE OUTCOMES: 
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Upon successful completion of the course, students will be able to: 

CO1: Understand the basic concepts of Logistics 

CO2: Identify the opportunities in the field of logistics 

CO3: Exploring the value chain functions and supply chain relationships 

CO4: Learning the technology related to logistics 

CO5: Analyse the storage and order processing procedures and forecasting techniques 

REFERENCES 

1. John J.Coyle,C.John Langley.JR.,RobertA.Novack ,BrianJ.Gibson– Supply Chain 

Management A Logisticss Perspective–ENGAGE, NewDelhi 

2. Joel D.Wisner,Keah–Choon Tan,G.Keong Leong– Principles of Supply Chain Management A 

Balanced Approach– CENGAGE, NewDelhi 

3. Agarwal, D.K., ‘Textbook of Logistics and Supply 

ChainManagement’,MacMillanIndiaLtd,2003. 

4. Chopra,S.,Meindl,P.andKalra,D.V.‘SupplyChainManagement’,Pearson 

EducationIndia,6thedition, 2016. 

WEB REFERENCES 

1. http://www.managementstudyguide.com/ 

2. https://www.tutorialspoint.com/supply_chain_management/supply_chain_management_t 

3. https://library.ku.ac.ke/wp-

content/downloads/2011/08/Bookboon/Magement%20andOrganisation/fu 

 

CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 2 2 3 3 2 

CO2 2 2 2 2 3 2 2 2 3 3 2 

CO3 3 3 3 2 3 3 2 2 3 3 2 

CO4 3 2 3 3 3 2 2 2 3 3 2 

CO5 3 2 3 2 3 2 2 2 3 3 2 

TOTAL 14 11 14 11 15 11 10 10 15 15 10 

 

               3 – Strong, 2- Medium, 1- Low 

 

 

https://www.tutorialspoint.com/supply_chain_management/supply_chain_management_t


 

47 
 

 

23CC246 

FUNDAMENTALS OF 

INVESTMENTS 
L T P C TOTAL MARKS 

3 0 0 3 100 

PREREQUISITES: NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To introduce the student, acquire knowledge about investment environment process 

2 To make impact experience on fixed income securities 

3 To understand the approaches of equity analysis 

4 To get acquainted with Portfolio Analysis and Financial Derivatives 

5 To acquire the knowledge of Investor Protection 

  

UNIT 1: The Investment Environment: 15 

The investment decision process, Types of Investments – Commodities, Real Estate and Financial 

Assets, the Indian securities market, the market participants and trading of securities, security market 

indices, sources of financial information, Concept of return and risk, Impact of Taxes and Inflation on 

return. 

UNIT 2: Fixed Income Securities 15 

Bond features, types of bonds, estimating bond yields, Bond Valuation types of bond risks, default risk 

and credit rating. 

UNIT 3: Approaches to Equity Analysis 15 

Introductions to Fundamental Analysis, Technical Analysis and Efficient Market Hypothesis, dividend 

capitalisation models, and price�earnings multiple approach to equity valuation. 

UNIT 4: Elements of Logistics and Supply chain management 15 

Portfolio and Diversification, Portfolio Risk and Return; Mutual Funds; Introduction to Financial 

Derivatives; Financial Derivatives Markets in India 

UNIT 5: Material handling 15 

Role of SEBI and stock exchanges in investor protection; Investor grievances and their redressal system, 

insider trading, investors’ awareness and activism 

75 PERIODS 

COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 
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CO1: Enumerate the concept of investment decision process and types of Investments 

CO2: Optimise income securities by applying the types of bonds 

CO3: Explain the approaches towards the equity analysis to enrich the skills 

CO4: Analyse the Portfolio Analysis and Derivatives Markets 

CO5: Construct the roles of SEBI and Investor Protection 

TEXT BOOKS 

1. V K Bhalla, Fundamental of Investment Management, S Chand Publication, New Delhi 

Dr.VanitaTripati, Fundamental of Investment, Taxmanns, New Delhi 

2. Dr.Preeti Singh Fundamental of Investment, Himalaya Publishing House, Mumbai 

3. Prasnna Chandra , investment analysis and portfolio management, McGraw hill education, 

new delhi 

4. C P Jones, investment analysis and management, Wiley publication, New York 

REFERENCES 

1. S K Sharma & Gurmeet Kaur, fundamentals of investment, sultan chand, new delhi 

2. Mayo , all introduction to investment, engage learning, England 

3. R p Rustogi , fundamentals of investment, sultan chand and sons , new delhi 

WEB REFERENCES 

1. https://www.coursera.org/ 

2. https://www.classcentral.com/ 

3. https://www.ibm-institute.com/ 

 

CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 2 2 3 3 2 

CO2 3 2 2 2 3 2 2 2 3 3 2 

CO3 3 2 3 2 3 2 2 2 3 3 2 

CO4 3 2 3 2 3 2 2 2 3 3 2 

CO5 3 2 3 2 3 2 2 2 3 3 2 

TOTAL 15 10 14 10 15 10 10 10 15 15 10 

 

               3 – Strong, 2- Medium, 1- Low 
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23CC208 

SECURITIES LAW L T P C TOTAL MARKS 

5 0 0 4 100 

PREREQUISITES:NIL 

COURSE OBJECTIVES:  

The main objectives of this course are to: 

1 To introduce the student, acquire knowledge about Securities Contract Act 

2 To provide expert knowledge about depositories act 

3 To understand the working capital in India 

4 To get acquainted with SEBI (Buy Back of Securities) 

5 To acquire the knowledge of SEBI (Delisting of Equity Shares) 

  

UNIT 1: Securities Contract Act 1956: 15 

Objectives of the SCR Act, Rules and Regulations- Rules relating to Public Issue and 
Listing of Securities under Securities Contracts (Regulation) Rules, 1957. 
 

UNIT 2: Depository System in India 15 

Depository System in India; Role & Functions of Depositories; Depository Participants; Admission of 

Securities; Dematerialization & Re-materialisation; Depository Process; Inspection and Penalties; 

Internal Audit and Concurrent Audit of Depository Participants. 

UNIT 3: Overview of SEBI 15 

SEBI (Issue of Capital and Disclosure Requirements) Regulations, 2009 rechristened as 
SEBI (Issue of Capital and Disclosure Requirements) Regulations, 2018. 
UNIT 4: SEBI (Buy Back of Securities) 15 

Conditions of buy-back; Buy back Methods: Tender Offer, Open Market (Book building 
and Stock Exchange); General obligations; Penalties. 

SEBI (Buyback of Securities) Regulations, 1998 rechristened as SEBI (Buyback of 
Securities) Regulations, 2018. 
UNIT 5: SEBI (Delisting of Equity Shares) 15 

Delisting of Equity Shares; Voluntary Delisting; Exit Opportunity; Compulsory 
Delisting. 

SEBI (Delisting of Equity Shares) Regulations, 2009 rechristened as SEBI (Delisting of 
Equity Shares) Regulations, 2021. 
 

75 PERIODS 
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COURSE OUTCOMES: 

Upon successful completion of the course, students will be able to: 

CO1: Enumerate the concept of investment decision process and types of Investments 

CO2: Optimise income securities by applying the types of bonds 

CO3: Explain the approaches towards the equity analysis to enrich the skills 

CO4: Analyse the Portfolio Analysis and Derivatives Markets 

CO5: Construct the roles of SEBI and Investor Protection 

TEXT BOOKS 

1. V K Bhalla, Fundamental of Investment Management, S Chand Publication, New Delhi 

Dr.VanitaTripati, Fundamental of Investment, Taxmanns, New Delhi 

2. Dr.Preeti Singh Fundamental of Investment, Himalaya Publishing House, Mumbai 

3. Prasnna Chandra , investment analysis and portfolio management, McGraw hill education, 

new delhi 

4. C P Jones, investment analysis and management, Wiley publication, New York 

REFERENCES 

1. S K Sharma & Gurmeet Kaur, fundamentals of investment, sultan chand, new delhi 

2. Mayo , all introduction to investment, engage learning, England 

3. R p Rustogi , fundamentals of investment, sultan chand and sons , new delhi 

WEB REFERENCES 

1. https://www.coursera.org/ 

2. https://www.classcentral.com/ 

3. https://www.ibm-institute.com/ 

 

CO’s-PO’s & PSO’s MAPPING 

 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 2 3 2 3 2 2 2 3 3 2 

CO2 2 3 2 2 3 2 2 2 3 3 2 

CO3 3 2 2 2 3 2 2 2 3 3 2 

CO4 2 3 3 2 3 2 2 2 3 3 2 

CO5 3 2 3 2 3 2 2 2 3 3 2 

TOTAL 13 12 13 10 15 10 10 10 15 15 10 

 



 

51 
 

               3 – Strong, 2- Medium, 1- Low 
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